





62d YEAR 


The Great Nati 








MARCH 13, 





orhane 


STERLING WITHOUT PEER IN 
DESIGNS OF DISTINCTION 


As every dealer knows, Sterling by Gorham is distinguished 


for inspired design, authoritative craftsmanship, and superior 


guarantee that that particular piece is fashioned from silver 
925 /1000 fine, designed and moulded by hands trained during 
their entire lifetime to their craft. That same mark is also a 
guarantee of authenticity and distinction in design—whether 
that design is modern or classic. The distinction of Gorham 
Sterling is recognized by leading brides and hostesses in every 
community. A national advertising campaign reaching people 
in your community who recognize, instinctively, Gorham 
quality begins in March and ‘appears consistently in House 
Beautiful, Vanity Fair, Harpers Bazar, House & Garden, 
Good Housekeeping, Vogue, American Hebrew, and American 


Home. 


\ THe GORHAM COMPANY - PROVIDENCE, R. I. 
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Will the Time Guarantee Return ? 


come a general practice in the jewelry trade? 

Such a question may seem very strange to the 
thousands of jewelers all over the country, who for 
more than a decade worked strenuously for its elimi- 
nation. It will cause astonishment, to say the least, 
to those of the industry who of recent years have 
congratulated themselves that time guarantees were 
fast disappearing, and the public was being edu- 
cated to no longer expect them. 

But this question is actively before us again, as 
readers of THE JEWELERS’ CIRCULAR learned last 
week, from the report published of the conference be- 
tween the manufacturers of watch cases and repre- 
sentatives of the Federal Trade Commission, held 
in New York, at which resolutions were presented, 
which looked to the return of the time guarantee on 
gold-filled watch cases under regulations that would 
provide a minimum standard for cases that would be 
guaranteed for 25, 20 or 10 years. 

As reported in last issue, the resolutions submit- 
ted enunciated some principles that should help to 
elevate standards in the watch-case industry, but 
the outstanding feature of the meeting was the ac- 
ceptance of the principle of time guarantees by pro- 
viding conditions under which they would be recog- 
nized as proper. 

It is true that in the past the trouble attributed 
to the “guarantee” were due to the abuse, much 
more than the wse, of such practice. Nevertheless, 
many of the troubles from which the jewelers and 
manufacturers suffered, could be traced to the time 
guarantee itself, even when used on a watch case 
of real merit. Among such trade abuses was the 
tendency of dealers to base sales propaganda more 
on the duration of the guarantee- than on the in- 


T the time guarantee on watch cases to again be- 


trinsic merits of cases covered by it, with the result 
that the public was educated to buy guarantees 
rather than merchandise. Another serious abuse 
fostered by less scrupulous merchants, came from 
featuring the guarantee in advertising and descrip- 
tion of watches, in such a way that the public was 
led to believe it was the watch that was guaranteed 
for 10, 20 and 25 years, instead of the case. Both 
these abuses, it is believed, may again become preva- 
lent, with the general acceptance of the time guaran- 
tee, no matter how well guarded may be the condi- 
tions governing its use. 

Now the question arises: Do the retail jewelers 
of the country want the return of the time guaran- 
tee on watch cases, with a chance that the principle 
may be extended to other lines of merchandise as 
well? If they do not, they should make their atti- 
tude known to the Federal Trade Commission. 

This is not a question that should be decided from 
the standpoint of any one branch of our industry. It 
affects all branches—the retailers, wholesalers, im- 
porters and manufacturers, and the Federal Trade 
Commission should take action on the subject, not 
only after the interests of these different divisions 
have been carefully considered, but also the interests 
of the public at large, who, in the end, bear the brunt 
of any trade practices that may result in deception 
or misrepresentation. 

This is a matter that should not be acted on has- 
tily, but only after all of the facts have been brought 
to light. 


Editor. 















THE JEWELERS’ CIRCULAR March 13, 1930 





Make Your Show Window 
Work Hard For You 
Use These Timely Displays 


EWELERS WIND 


Featuring Watches and “Gifts That Last” 








essary to use good quality 
of materials in the make up 
of the window. The cheap- 
er the materials you use the 
cheaper will be the appear- 
ance of the merchandise. 

A spray of artificial flow- 
ers softens the hard lines of 
the circles. 


eee of the fixtures 
used in this win- 
dow are the type that can 
be purchased from your 


HE jewelers’ slogan, 
“Gifts that Last,” 
should not be forgot- 

ten. The value of a slogan 

is found in its repeated use. 

Therefore plan to use this 

slogan in your next window 

trim and your other adver- 
tising consistently through- 
out the year. 

A suggestion for a win- 
dow display of watches and 
jewelry or of a predomi- 
nance of one or the other is 






























shown on this page. Layout of “Gifts That Last” window supply house, and if you do 

The purpose of this dis- not have these same designs 
play is to show you a simple background idea and a you will probably have something very similar that you 
pleasing arrangement of jewelry fixtures and of the can use. The panel in the back that holds the show 
watches and jewelry. A trim that will enable you to card serves also the purpose of display and decoration. 
display these goods in a clean-cut, attractive manner. It is very necessary to build your display up into the 

The background is a semi-circle of wall board cov- air because where everything is placed on the floor of 
ered with a silk brocade or any other material you pre- the window it is too flat and not easily seen; especially 





fer. This amount of silk is so small that if you have by the hurrying passerby. 
to go out and buy it, it will not cost much. We feel, This trim has been built up with platform, blocks and 


however, that in the showing of jewelry it is very nec- the display fixtures or panels. 












The display 

should be in- 

clined upward so 

every article will 
be visible 






The show win- 
dow as it books 
when trimmed 
with watches and 
jewelry 
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Tell the World About 
Your Up-to-Date Merchandise 
Through Your Show Window 





JISPLAY SERVICE 





A “Be on Time” Window Display 


the idea of being on time 

you can sell more de- 
pendable clocks. To do this 
we suggest you develop a 
window display similar to 
the one we show here and 
use the show card that reads 
“Be on Time! Dependable 
Clocks for Home and Office.” 

This window has the ad- 
vantage that it shows a 
goodly number of timepieces, 
but the arrangement is so 
well handled that the win- 
dow does not look crowded. 

The clocks in this window are substantial, good sized 
items, and this calls for a background in keeping. We 
are therefore using a velvet or plush curtain in dark color 
and in front of this an arrangement of platform blocks 
that combine a platform and a low background. 

In the center of this built-up arrangement is placed 
a scroll panel cut out of wall board. This panel is clock- 
shaped and in its upper part is a circular opening simu- 
lating a clock face in which can be displayed an octagon 


[: you can sell people on 


This trimmed 
clock window 
shows many 
pieces but does 
not appear 
crowded 





Layout of clock display 





or round wall clock. This 
scroll panel is painted in 
green, touched up with gold 
to give a verde-antique ef- 
fect. 


E call your attention 

especially to the mod- 
ernistic shelf fixtures in the 
corners of the window on 
which are displayed clocks. 
These are home made and 
are simply %-inch boards 
with shelves nailed on as 
shown. Paint these fixtures 
in silver or gold or cover 
them with silver or gold paper. 

The straight, hard lines of the platform and of the 
clocks are broken up by the use of a piece of silk puffed 
on the floor and platforms. The arrangement of this silk, 
the placing of the fixtures and background are clearly 
indicated in the first photograph. The placing of the 
clocks is shown in the second photograph. 

If preferred, a slogan might be used suggesting style, 
e.g., “Clocks to harmonize with the home.” 


ya 


Hard lines of 

platform are 

broken by using 

silk puffed on 

floor and plat- 
form 
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The Recognized Authority of the Trade 














The Need of Accurate Timepieces 


IME is represented by an old man, quite bald 
with the exception of a single lock of hair on 
the forehead. Shakespeare calls him “That 


bald sexton—time.” (King John iiil). 

Time has been an important factor since the 
dawn of civilization and down through the ages 
man’s efforts have been directed toward the more 
accurate measurement of the passing hours. Im- 
provements in time measuring devices have marked 
the path of human progress and primitive methods 
have given place to the accurate watches and clocks 
of today—personal, household and public necessities. 

It would be overtaxing the imagination to con- 
ceive of a condition where we would be forced to get 
along in this fast moving era without accurate time 
telling instruments. Our every day life would be 
thrown out of adjustment and we would find our- 
selves floundering in utter chaos. 

With the necessity for watches and clocks that 
can be depended upon to get us up in the morning, 
help us to catch our trains and regulate our work-a- 
day life, the jeweler is the logical man to supply our 
needs. We must have watches and clocks and never 
in the world’s history has there been a greater urge 
for accurate timepieces. 
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The opportunity to sell more watches and clocks 
is constantly increasing and the alert jeweler is tak. 
ing advantage of this condition instead of letting 
the business drift to the hardware, the department or 
the drug store. He is up and after the prospective 
purchaser in his community and he is rendering a 
real service by selling dependable timekeepers. Hig 
slogan is: “A clock for every room in the house— 
A watch for every occasion.” 

Are you getting your share of this business? 


P 
Ww 


Credit Jewelers? Convention 


TTENTION is called elsewhere in this issue of 
A THE JEWELERS’ CIRCULAR to the fourth an- 
nual convention of the National Association 
of Credit Jewelers to be held in Philadelphia, Pa., 
March 24, 25 and 26. Plans have been practically 
completed to make this convention an outstanding 
event in jewelry trade circles and those who partici- 
pate will, without question, be repaid for their time, 
expense and effort in the constructive ideas which 
they will receive. It is expected that there will be 
a record-breaking attendance and that this year’s 
gathering will eclipse all previous meetings of the 
association in every way. 

The National Association has grown rapidly both 
in numbers and importance in the past few years 
and the prediction of an even greater and more 
successful gathering this year is based, not only on 
the increasing enthusiasm of the officers and mem- 
bers following the three previous meetings at De- 
troit, Chicago and West Baden, but also on the fact 
that a program of unusual excellence has been out- 
lined. This program will provide an opportunity 
to hear excellent addresses by speakers of national 
prominence on topics particularly pertinent to the 
credit jewelry business and, at the same time will 
be so arranged that a thorough discussion of many 
questions of vital importance to members may be 
taken up. 

The fact that this is the first time that the credit 
jewelers have held an eastern convention will mean 
that it will bring many new people to the convention 
hall in addition to those who have profited by attend- 
ing former gatherings of the association. 

The committee in charge has left nothing undone 
to make the event successful from every standpoint. 
In addition to a splendid program, the exhibitors 
will include many of the best known houses in the 
industry among the manufacturers, wholesalers and 
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importers and ample provision has also been made 
for entertainment. 

Retail jewelers who are not in the credit jewelry 
business will be welcome at the three general ses- 
sions and should take advantage of the chance to 
participate, for, after all, the line of demarcation 
between the strictly credit jeweler and the jeweler 
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“pennyweighter” or some other underworld worker 
of a similar stripe and often, particularly if the 
amount involved is small, he will feel that the best 
thing to do is to keep quiet. 

This is not so. Do not conceal the fact that you 
have been mulcted. Tell other jewelers in your own 
town at once and then report the facts to THE JEWEL- 








who does a credit busi- 
ness is not so sharp that 
the latter cannot gain 
many valuable sugges- 
tions from the former. 

Mark your calendar 
for March 24-26, inclu- 
sive, and plan to be in 
the Quaker City for this 
big convention. 


wp 
Re 


Give Crooks 


Prompt Publicity 


HE example set by 
i uptown New 

York jeweler last 
week in promptly report- 
ing to THE JEWELERS’ 
CIRCULAR the fact that 
he had been swindled by 
a stranger who sold him 
a fine imitation stone, 
representing it to be a 
genuine diamond, is 
worthy of more than 
passing comment. 

It is not such a rare 
occurrence for a jeweler 
to be robbed or swindled 
in one way or another b 
a clever crook, but it is 
a regrettable fact that 
Many merchants keep 
their experiences to 
themselves rather than 
admit that they have 
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Good News from Fort Worth 


HaLToOM’s 
Jewelers and Silversmiths 
Fort WortnH, TEXxAs 


February 6, 1930 


Your subscription representative called on us 
today, with regard to a renewal of your good 
magazine. 

It was a pleasure for me to give him our 
check for a two years’ subscription. During the 
time that we have subscribed for this publica- 
tion we have learned to hold it in high esteem 
and look forward to the receipt of each issue. 

We have found that the advertising which 
you receive and accept is of the most reliable 
firms in this particular line—jewelry. 

The reading matter is also found to contain 
very advanced ideas of merchandising and is 
read with enthusiasm. 

It has been our pleasure, for the past several 
years, to have your representative, H. R. Ter- 
hune, call on us and offer new ideas and suggest 
improved methods, and we were just wondering 
when we might expect Mr. Terhune to pay us 
a visit. 

I personally take this opportunity to com- 
mend you on the splendid publication that you 
offer to the jewelry trade. 


Yours very truly, 
HALTOM’S. 


By H. C. Ayling, 
Manager. 


We are gratified to receive such a fine letter from this 
well known Fort W orth jewelry concern and to learn that 
another old subscriber holds THe Jeweters’ CircuLar in 
such high esteem. 

Editor, THe JeweLers’ CircuLar 





ERS’ CIRCULAR and you 
will be rendering a real 
service to your industry. 
“To be forewarned is to 
be forearmed,” and your 
prompt action may save 
others from a similar ex- 
perience. 

Next to being captured 
and convicted, the crook 
dreads publicity. He 
knows that as soon as his 
methods are made public 
he is powerless to act. 
Therefore give him 
prompt and widespread 
publicity. 


Diamond Imports 


IAMOND imports 
D for the month of 
January showed a 
slight decrease in the 
number of carats and 
the value of the rough 
gems and an increase in 
both the quantity and 
value of the cut stones, 
according to statistics 
compiled by the Depart- 
ment of Commerce and 
supplied to THE JEWEL- 
ERS’ CIRCULAR. 
During the first month 
of the new year receipts 
of 21,145 carats of rough 


been duped. In the particular instance in mind the 
fact that the stone was slightly discolored made it 
harder to make a careful examination. When it 
was finally submitted to a cutter he pronounced it to 
be an imitation. 

It is only natural that a jeweler should feel cha- 
grined when he finds himself a victim of a clever 





diamonds valued at $309,216 were imported to this 
country, as compared with 26,266 carats of uncut 
stones valued at $328,416 in December, 1929. Dur- 
ing January the cut stones imported reached a total 
of 16,110 carats valued at $1,341,789. These fig- 
ures are exclusive of glaziers’, engravers’ and min- 
ers’ diamonds. 
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How Bertl Made His Store 


/\ Family Institution 





Fashion Accessories 


Dame Fashion decrees 
that milady of today shall 
‘wear jewelry 0° distinc- 
tive charm and o» ‘inality 


-BERTL’S 


Serring four 
generations of 
satislied cus 
tomers Bertt 
siands today 


JEWELRY 
FASHION CENTER 
of Newark 
as the jeweler With quabity.predominting always. Rert: 
pre-eminent of TY popularity ac Newark’s lading diamond 
Newark ou 





ingfield Avenue 
TEs ne eedeee 





N February 15, Norbert Bertl, Inc., well-known 
jeweler of Newark, N. J., left the store which he 
and his family have managed for fifty-four years, and 
moved into a new building which he has erected near 
his present location at 46 Springfield Ave. The old struc- 
ture will be torn down. 
The business, which was 
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By COLBY D. DAM 


past era into modern times. Although his concern now 
requires larger space, he will continue, in the new 
quarters, to keep in his business the expression of in- 
dividuality and will make his friends feel that the store 
is the same family institution in which their fathers and 
mothers and grandfathers and 
grandmothers bought their en- 








founded in 1876 by his uncle, 
Coloman Bertl, has been oper- 
ated for thirty-two years by the 
present owner and has become 
an expression of his unique and 
interesting personality. 

Back in 1876, Newark was a 
“smail town.” Business methods 
were slower, simpler, more hu- 


Says Bertl:— 


“It is splendid sort of business to adver- 
tise because of its sentimental and emo- 
tional appeal. Jewelry is the most perma- 
nent and logical expression of love. That 
is why I have built my business and adver- 
tising on the family idea of personal 
service to four generations of customers.” 


gagement and wedding rings, 
their watches and gifts of 
jewelry. 

The family portraits of Mr. 
Bertl’s sister, his brother, his 
uncle, the founder of the busi- 
ness, the photographs of his 
mother and father, dating back 
to 1852, the old bookcase with its 





glass front, filled with photo- 





man and personal than they are 
today; store managers knew 
most of their customers intimately and were interested 
in their lives and their family affairs. In those days 
even more perhaps than today, friendliness and human 
interest played as an important part in the success of a 
jewelry store as did efficiency and 

the size of the store. 


emt . BERTL has studiously 
and very successfully 


projected this atmosphere of a 


graphs of four generations of 
customers, the old roll top desk supporting antique fig- 
urines of George Washington, Lincoln and former Em- 
peror Franz Joseph of Austria, the photograph of Mr. 
Bertl and his two sons and the pictures of families his 
firm has served for half a century 
—all these will go into his new 
and modern store to help main- 
tain the tradition on which the 

business has been built. 
Over the counter will hang the 


Bertl’s window displays feature diamonds and always hold the attention of the passerby 
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same framed verse which has been on his wall for many 
years and which runs as follows: 


Grandpa bought from Bertl’s 
Grandma’s diamond ring. 
Daddy went to Bertl’s 
For the selfsame thing. 
When I get a girl I know 
Where I'll go for the ring. 


EFERRING to his new building, Mr. Bertl said: 
i’ “My success has come because I’ve built up my 
business not as a firm or an organization, but on a man- 
to-man basis of personal responsibility for the 
character of every transaction we make. My 
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wrote: “Ma, will you give me that little diamond ring 
you’ve had in your jewelry case so long?” 

“What can you do with this little stone?” asked mother. 
“You wouldn’t want such a small diamond, but you can 
have it, darling, if you’ll find pleasure in wearing it.” 


HE conversation then continues a week later, when 

the mother sees the child wearing the diamond set in 

a beautiful ring, which was mounted by Bertl for $10. 

The advertisement closes with: “Why not inspect your 
old jewelry case for hidden treasures?” 

Bertl uses three-inch double-column advertisements 

for his regular weekly 

campaign in the Newark 





customers trust me, my merchandise and the fair- 
ness of my prices, just as they trust their 
bankers.” 

Much of Mr. Bertl’s success has come through 
his methods of advertising. For over twenty 
years he has advertised consistently in the Newark 
newspapers. He writes all his own copy, which has 
an intimate, individualistic note, and every ad- 
vertisement carries a small cut of himself. 

“Everyone knows me because of these cuts,” Mr. 
Bertl says. “I constantly meet people on the 
street, many of them from out of town, who say 
to me, ‘I never saw you before, but I know you. 
You’re Bertl, the jeweler. I’ve seen your picture 
in your ads.’ ” 

In his advertising copy 





meine BERTL 


One Wall Blork Vhowe Court Homer. Newark, Nd 


newspapers. In May and 
June, at Christmas and 
other holidays, he uses 8- 
inch three-column space. 






Gems of Flawless Beauty! a e 
Presented With Pride for Your luspection I make my ads,” he says, 
Mir ont pre and ban Pome “simply an expression of 
a oa tht th pertope my personality, and when 


r thought of the eee 
aoe ste to buy it 


people read them they know 
I wrote them, because no 
one else writes them as I 
do. To be profitable, 
jewelry advertising must 
carry one basic idea and 
method through the years. 
There can be plenty of hu- 
man variation in the copy 


BERTL’ Ss 


Wishing Ali Our Friends A 
Happy New Year 


DIAMOND JEWELRY EXPERT 


44-46 SPRINGFIELD AVENUE 





Mr. Bertl carries out his 


IS WILLING TO PAY FOR THEM 


ality rather than his busi- 


F v i “BERTL'S SUCCESS in Selling DIAMONDS. and: 
idea of selling his person- ® JEWELRY Is Due Chiefly to the Recagnition of 


Fact that the: PUBLIC WANTS GOOD THINGS A\B 


. but the point of view 
the should always be the same. 
I sit down and write my advertisements five or 


» 
ness. There is humor, PMS THREE EFFECTIVE PRINCIPLES ARE Uséb ten minutes before they are sent to the news- 
aid z 1. The distinctive appearnace of his goods backed by High Quality pay: F 
philosophy, ethics, poetry, oo targa rete r eee cat paper. I have had advertising men.in here 


news, history and fiction in Diamtutgg TMeycmott aaraeable selling pomt i the unlimited selection in 


Using these Three Points means .Real Honest Service 


his copy, which is always indows. A Jewelry Dreamland.” are recognised b 
fresh and “different.” on 

One advertisement, for 
instance, was a quotation 


‘IT PAYS TO INSPECT THESE WINDOWS” 


NORBERT BERTL 
The Pepwlar Jeweler and Diamond Expert 
44.46 SPRINGFIELD AVENUE 


(One half Block Above Court House) 





Bertl’s five 
windows, A Jewelry Dreamland,” are recognized by the jo with great 


ing Three Generations of Satisfied Customers and Ready for You 


from morning till night with all sorts of offers, 
and I have refused them all because I feel that 
I don’t need any agency and can do better by 
myself. I use grammar school and high school 
newspapers very. successfully. My chief cam- 








from Henry W. Longfel- 
low, as follows: “There is 
an honor in business; that is the fine gold of it; this 
honor regards kindness and fairness more highly than 
goods, prices or profits. It speaks for the business man in 
the heart of everyone. His friendship is serene and 
secure. His strength is like a young tree by the river.” 


ERTL is a natural advertising man, who knows the 
human side of selling and especially of selling 


jewelry. Some of his copy speaks for itself: 


“Wrought with infinite care, precious gems and metals 


_and pieces of jewelry are the ultimate in gifts. Their 


beauty and dazzling allure appeal irresistibly to a 
woman’s heart.” 

Another sample: “Madam’s boudoir is the sanctuary 
for her most precious and brilliant possessions. There, 
at her leisuré, she loves to behold anew each glittering 
gem, drinking in the glowing lights of its facets, with 
perhaps a tender thought of the donor who had the 
excellent taste to buy it.” 

In the following advertisement Bertl used casual, fa- 
miliar conversation. Under the headline, “This may be 


an example for you; this happened a week ago,” he 


paign idea is to keep my face and personality 
always before the public.” 

Bert] knows thoroughly the intimate and sentimental 
value of jewelry and believes that both selling and ad- 
vertising it is an intimate process. He attributes his 
success chiefly to the fact that his store has become a 
“family institution with a long family background.” 


VEN his employees carry out this family idea. His 
watchmaker, Franz Pach, has been continuously 
with the firm for fifty years. Franz Ikas, another watch- 
maker, has been with Bertl twenty-eight years. One of 
his sales women has worked for him for twenty-six years 
and another twenty years. 
“They are all like my own family,” Bertl says. 
One of Bertl’s advertising features which has brought 
him considerable business is his 28 page booklet entitled 
“Just About Baby.” One page headed “Baby’s Birth” 


is a birth form which starts “I came on the .... day of 
aoa eaten in the year ...... at ...... o’clock in the 
Cy 8 sen dwes’ ++. Two pages contain blanks for the 


family tree on the father’s and mother’s side. On an- 
other page is a space for the first photograph and an 
(Continued on page 91) 
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Is There a Profit In Handling 


Inexpensive Watches ? 
Attractive Display Designed by Ohio Jeweler at Cost of $1.00 


By F. A. FINNERAN 


average jeweler gives a thought to the question of 
what to do with low priced non-jeweled watches. 
This question has never seemed momentous enough to 
cause him to lie awake of nights. Nevertheless, he has 
heard the matter discussed so often—pro and con— 
heatedly or calmly—that at times he has debated with 
himself whether or not he is pursuing the right policy. 
Is there or is there not a profit in handling low priced 
non-jeweled watches? Is there a profit—direct, indirect, 
or both? If a jeweler carries non-jeweled watches should 
he push them actively or should he let them, lie, hidden 
and forgotten, in some out-of-the-way place? 


Pees now and then—in his spare moments—the 


OME jewelers have answered this question quite 
definitely. Some have not yet reached a decision— 
and some never will. 

There are, of course, points for and against the low 
priced non-jeweled watch—just as there are points for 
and against nearly everything in business. Neverthe- 
less, there are many sound reasons—reasons that have 
proved themselves through the years—why the average 
jeweler should not only carry non-jeweled watches but 
should actively push the sale of them. 

Let’s glance at one or two of these fundamentals. 

In America, today, there are more than eight million 
non-jeweled watches sold every year. That means, natu- 
rally, that there are approximately eight million men and 
women, boys and girls, who go into stores in every nook 


C. M. Hay, Co- 
shocton, Ohio, de- 
signed this dis- 
play of inexpen- 
sive watches 


He says, “Why 
lose a good vol- 
ume of business 
by being ‘too 
high hat’?” 
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and corner in America and buy this class of merchan- 
dise. 

One firm alone, pioneer in the low priced non-jeweled 
watch field, has sold eighty million watches in the last 
thirty-five years. 

Just think of what that volume means. Obviously, 
there is only one answer to it—and that is this: The 
low priced non-jeweled watch business is fundamentally 
sound from an economic standpoint, and for this reason 
it will continue to grow in the future as it has done in 
the past. Eight million non-jeweled watches a year 
means that there is a need for them—that the people 
want them, that they demand them—and what the people 
want and demand somebody will always continue to sup- 
ply. That’s an economic law so fundamental in Ameri- 
can business that there is no need for comment. 


/ 


OW let’s look at the dark side of this picture. 
t Let’s see how much truth is contained in the 
oft-repeated statement that the sales of low priced non- 
jeweled watches rob the jeweler of the profit he would 
otherwise make on a high priced, jeweled watch. 

Let’s admit in the beginning that in some cases there 
is a certain grain of truth in these assertions. No ques- 
tion but that some people will content themselves with 
a low priced watch when they could well afford a fine 
watch, and would purchase one perhaps if they were 
forced to. There are some cases, undoubtedly, where the 


The total cost of 

making this at- 

tractive display 

was a single dol- 
lar 


The display in- 

creased sales and 

attracted favor- 

able attention to 
the store 
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Ford competes with the Lincoln. But no shrewd mer- 
chant ever has or ever will conduct his busines on a 
basis that takes into account only the solitary instances. 
Volume is built on what the majority does rather than 
on the actions or buying habits of the minority of 
eccentric people. 

Careful thought will prove to the jeweler that non- 
jeweled watches not only do not take business and profits 
away from him, but actually increase his volume and 
increase his net profit. True, there are many successful 
jewelers who do not carry this 
type of merchandise, but on the 
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OW many jewelers have ever given the following 
thought any consideration? In countless cases the 
purchase of a low priced non-jeweled watch not only by 
boys, but even by adults, is the beginning of a desire for 
finer things. It’s the beginning of the watch-carrying 
habit, and in time the buyer will be back for a better and 
a more expensive watch. Once a boy or a man gets the 
watch-carrying habit, it’s terribly hard for him to give 
it up. And Ifke all human nature, it won’t be long before 
he’ll want a better one. Why not instill and cultivate 
that habit? 
Now for one more point—a 








other hand there are many 
shrewd merchants who have 
looked at the thing in a broad 
way and are not only making a 
fair profit on non-jeweled 
watches, but have increased 
their business and made addi- 
tional profits by merchandising 
low priced watches progres- 
sively and intelligently. 


HERE is one uncontro- 
vertible fact—not merely 
a surmise, but an indubitable 
truth and that is this: In the 
face of increasing sales of low 


the sale of them. 


There are, of course, points for and 
against the low priced non-jeweled watch 
—just as there are points for and against 
nearly everything in business. Neverthe- 
less, there are many sound reasons— 
reasons that have proved themselves 
through the years—why the average 
jeweler should not only carry non- 
jeweled watches but should actively push 


point that is fundamentally 
sound, no matter from which 
angle you look at it. 

Everywhere throughout 
America, men and women, boys 
and girls, are going into drug 
stores, tobacco stores—and in 
a great many jewelry stores— 
and buying the thing they 
want and need—a low priced 
non-jeweled watch. 

Over eight million customers 
a year! No one can get away 
from that. 


VERY good merchant 








priced, non-jeweled watches in 
the last thirty-five years, sales 
of fine, expensive jeweled watches have also increased— 
and even at a more rapid rate. 

Of course, the statement can be made that if it weren’t 
for the low priced competition there would have been 
even more expensive watches sold. Let’s look at this 
point for a moment and see how much truth—how much 
actual fact underlies this statement. 

The easiest and quickest way, perhaps, to view this 
point is to jot down the classes of people who buy low 
priced non-jeweled watches. They may be divided gen- 
erally as follows: 

1. Boys. Under this classification we include the young- 
sters of grade school age whose parents cannot afford to 
give them a high priced watch, or who will not trust an 
article of so much value in their incompetent hands. 
Boys love a watch, and so the first watch they get, in- 
variably, is a low priced non-jeweled one. 

2. The so-called laborer—the farmer, mechanic, car- 
penter or what not. 

This class carries the non-jeweled watch and quite 
often leaves a fine, jeweled watch at home for Sunday 
or dress occasions. 

3. Men and women on recreation bent—hunting, fish- 
ing, camping. 

These people can afford good watches—and they have 
them. But when it comes to a trip where they’re going 
to rough it for a few days, they drop into a store and 
buy an inexpensive non-jeweled timepiece. And you 
can’t blame them. 

4. The type of man who just can’t afford anything 
else. The man who would have to go without a watch 
if there wasn’t such a thing as a low priced non-jeweled 
watch on the market. 


knows that the more peo- 
ple who come into his store, the 
greater the chance for increased sales. They know, also, 
that one of the hardest things to do is to make a person 
come into a store for the first time. 

Why not sell them a $1.50 or a $5.00 watch if they 
want it? Why not take advantage of their call, and be 
gracious and friendly to them? Why not let them look 
around the store and see what else you have? Why 
stifle their desire to own fine things? 

Remember this—there will always be a supply and 
there will always be a demand for low priced non- 
jeweled watches. Why not get your share of this busi- 
ness and let it lead to more customers, a wider acquaint- 
anceship, increased sales, and bigger profits? 





Shipment of Watches Starts Big Business 


HE following is told of the start in business of one 
of the world’s largest mail order concerns. A ship- 
ment of watches arrived at North Redwood, Minn., in 
1886. There were more watches than the conservative 
jeweler cared to accept. The station agent was a young 
man and he wanted to collect the express charges so he 
got in correspondence with the watch manufacturers and 
received their permission to sell the.watches. He wrote 
to the “boys” up and down the line and the watches sold 
like hot cakes. If he could do that with watches, why not 
other articles, and then he moved to Minneapolis and 
started what is now one of the largest concerns in the 
country. 
In 1887 he required the help of an expert in the watch 
repairing business and the man who applied became his 
partner. Today the concern operates about 200 stores. 
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Gathered by Harry R. Terhune 
in his travels around the United 
States for JeweLers’ CigcuLAR 


Ideas on selling, window display, stock records, mer- 
chandising, advertising, store system, etc., all of which 
have been tried and tested by successful jewelers. 


readers. 


By Harry R. Terhune, Field Editor, THE JEWELERS’ CriRCULAR 





Name. 


Groom............. 


Silver Pattern 
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J Res. Address........ 


| Bus. Address........ 
Bus. Address..... 


eee. Delivery Address After Wedding 


ee 


. Phone... 
ear TI Acccdacss 
. PmOne:........ 


Bride’s 
Book 








Dinner Forks........ 
Dessert Knives. 


Dessert Spoons.... 
Table Spoons.... 

Tea Spoons......... 
Iced Tea Spoons 


Bouillon Spoons... 
Ice Cream Spoons. 
Coffee Spoons... 

Grapefruit Spoons. 


Salad Forks...... 
Oyster Forks 
Orange Knives 


Dinner Knives................. 
Dessert Forks............. = ‘a 
ER Re 


Orange Spoons........<.. 


Chocolate Sps.............. 
Salt Spoons................. 
Butter Spreaders... 


Fruit Knives 
.. {Butter Knife 
jSugar Spoon. 


Jelly Spoon. 
...|Preserve Spoon 
.-{Mustard Spoon. 
Bon Bon Spoon 
Olive Spoon....... 
./Vegetable Spoon 
Salad Spoon.... 
-vwe-.{Salad Fork..... 
......{Cold Meat Fk., L. 
.....(Cold Meat Fk., S. 
-..4Lettuce Fork... 
.-.ee-fSardine Fork 
.....|Pickle Fork....... 





...JOlive Fork............... 


....{Lemon Fork..... 
pe Fork 


Berry Spoon............. 


....|Mayonnaise Ladle 
Cream Ladle 
..Gravy Ladle 
...|Pie Server..... 
....,Tomato Server. 
...{Jelly Server..... 
.......{Cucumber Server 
...{Cake Server. 
Bird Set..... 
Steak Set...... 
.-- {Game Set, 2 pes. 
..{Carving Set, 3 pes. 
..-- (Sugar Tongs..... 
.-|Fowl Shears..... 
.-{Bread Knife......... 
..(Cheese Server.. 
Egg Server... 
..|Wood Salad Set 
.4Sugar Sifter 





“_|Goblet No. 
B & B Plate No. 
..{Service Plate No..... 


-|Holloware Engraving 





| LIST ALL HOLLOWARE 
ON OTHER SIDE 


accurate record is kept of all purchases 
for each wedding. (See card.) 

Brides receive one gift from Jacobs’ 
that is so practical that it is always 
kept. This is a blue leather covered 
book in a white satin lined box, bearing 
the title “Wedding Gifts.” It is useful 
as a means of identifying and keeping 
a record of all wedding gifts received. 

An envelope of 500 consecutive num- 
bered stickers is explained in this copy- 
righted book, as follows. “The numbers 
contained herein are for use in connec- 
tion with the record book of “Wedding 
Gifts.” 

Place one of these numbers on each 
gift, and write the corresponding num- 
ber in the margin of the: book, thereby 
making a complete record, the number 
serving as an identification of the article 
listed. 

You will find this a convenient record, 
from which to acknowledge gifts—and 











in case of emergency, it may prove of 
value in recovery or in estimating a 
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This card gives the jeweler very helpful information 
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Expediting Silver Sales 


O the left of the V. E. Jacobs & Co. 

jewelry store, Jacksonville, Fla., is 
the diamond room, while to the right 
is the sterling flatware room. While 
both are of the same size, the latter 
holds the interest for the moment. In 
this room are the cabinets for holding 
the samples and part of the Sterling 
reserve stock. Chairs and a table allow 
the pattern selecting to be done in a 
certain amount of comfort and privately. 

Every possible assistance is given to 
engaged girls in helping them to select 
their patterns, even to taking several 
rolls to their homes. In the case of 
well known parties, the rolls may be left 
for a day or so. Special monograms 
adapted to chosen patterns are sub- 
mitted. An effort is always made to 
have the girl pick out a pattern in ster- 
ling goblets, bread and butter and ser- 
vice plates. 

A customer may buy one of anything, 
whether it be a teaspoon or a service 
plate. This rule has worked out very 
well in the long run, particularly as an 
































Silver articles arranged according to price 
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loss.’ The hand written signature of 
the firm follows: 

Business connections and friends of 
the groom’s family are reminded of the 
store’s ability to serve them. This is 
a phase that is sometimes overlooked. 


N experiment in arranging the ster- 
ling hollowware was tried out before 

the holidays. This consisted in arrang- 
ing the various items in two wallcases, 
by prices. Each shelf was devoted to 
one price group. Only those items fall- 
ing in the price range between $5 and 
$20 were so arranged. The theory be- 
hind this was that people who are in 
the market for items at these prices, do 
not as a rule, wish to spend over a 
certain previously determined sum. If 
they see a fair assortment at the price 
they wish to pay, it helps them con- 
siderably in making a selection. It also 
saves quite a bit of time in pulling out 
various articles, in which the customer 
may, or may not, be interested. Often- 
times, people are diffident in stating just 
the amount of money they wish to spend. 
With the items grouped according to 
prices, these people will naturally gravi- 
tate to what price interests them most. 


A Profitable Mailing Card 


“A card has just been put in the mail 
to help move a pretty large stock pur- 
chased at the Eastern Importers Show at 
Palmer House. I have found these ordi- 
nary post cards the best pulling medium 
ever,” writes Aubrey C. Lindsley. “If the 
person receiving the card turns it over 
and sees ‘Bridge Prizes—Aubrey C. 
Lindsley’—its mission is performed. 
Persistent publicity pays. Five hundred 
thousand of these cards go out to a se- 
lected list every 15 days. The cost is a 
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Holloware is listed on back of card 
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BRIDGE PRIZES 


‘That are Novel <e 
Inexpensive and Original 


eee 
My visits to the? , Eastern. Importers Exhibit, brings to you a delightful 
assortment of the? newest. novelties for your’ Bridger requirements. 














e@2f 
Jet AUBREY C. LINDSLEY W olan 
S vile 582-584 Arcade Building py 
Jewelry Olive at Eighth Novelties 
Reverse side of a business building post card 
little over two cents each and I have A Jewel Exposition 


known a single card to bring in a person 
who spent several hundred dollars.” 


Selling More Watch 
Attachments 


F  Fpnninge has found a way to sell 
watch attachments that netted him 
sales of $3,500 in five months. Other 
jewelers might try the experiment with 
equal success. The plan is worth trying, 
anyway. 

This jeweler moved his display of 
watch attachments next to the repair 
man’s counter. That was the first 
step in the plan. It brought’ in 
a watch for repairs would be most in- 
terested in at the moment to his notice 
by placing it right under his eye. That 
was a good move. 

The second step in the plan was to 
drill the repair man in selling watch 
attachments. When a customer brought 
in a wrist watch with a worn attach- 
ment or an obsolete attachment, the re- 
pair man turned salesman and sold at- 
tachments. 


It can be done—it has been done—and 
it can be done again. A. E. E. 


Sells Clocks Through Architect 


NE certain jeweler is making many 

extra sales of electric clocks 
through working close with a friend 
architect who designs both homes and 
business buildings. It has been found 
that new houses sell much better if there 
is an electric clock in operation on the 
mantle. Knowing this, has caused the 
architect to install clocks in every new 
house. All new office buildings for miles 
around our jewelers’ city are fully 
equipped with electric clocks that come 
from his store. Again demonstrating 
the good policy of knowing people in 
other lines of business. 


TLANTA, GA.—Twice a year, the 
Myron E. Freeman & Bro. carry 
out an ambitious program for a jewelry 
store in a city of 365,000. This con- 
sists in presenting the Freeman Jewel 
Exposition. During this time many fine 
pieces are on display. The accompany- 
ing advertisement shows diamond rings 
priced from $8,500 to $24,500, while 
other pieces run as high as $25,000. 
Sales of pearl necklaces in the $50,000 
grade have been made. While this ex- 
position brings in many good customers, 
they do not confine their purchases to 
the jewelry department by any means, 
as many nice silver pieces are sold, too. 
The real specialty of this store is Ster- 
ling, as a $100,000 stock is carried, but 
the April and November concentration of 
fine jewelry helps to maintain the 
prestige of the house. 








Atlanta jeweler advertises jewel 
exposition 
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| Development of “Grandfather Clock” 


OMMONLY associated with tall ,standing or floor 
clocks the name “Grandfather Clock” is somewhat 
It connotes a certain charm and 
dignity—true qualities of the long-case clock. But it also 
suggests an old-fashioned meaning and the modern floor 


of a misnomer. 


By WALTER J. HERSCHEDE 


style in floor clocks is apt to be, today and tomorrow. 

When we summarize this study we find that the trend 
of interiors is generally toward the styles of the 18th 
century. And this is as it should be. 
greater attention given to interiors than during this age! 


For where was 


clock is anything but that. 

It is true that in the latter 
half of the past century the 
floor clock seemed to be for- 
gotten. But if a thing is to 
be known by the company it 
keeps, then the floor clock is 
to be complimented for avoid- 
ing the society of the mon- 
strosities that frequented the 
living quarters of the past era. 
But today there is a wide- 
spread interest in attractive 
homes—an interest that is 
growing wider and wider. 
With this increasing interest, 
taste has kept a somewhat 
corresponding pace. 

Generally speaking, the 
home is no longer considered 
a sort of museum meant to 


With interest at an intense 
heat and under the most 
powerful patronage, the great- 
est talent combined to produce 
ideals of interior beauty that 
have never been equalled or 
surpassed, 

In France, under Louis XVI 
design reached exquisite 
heights. Graceful, rich dec- 
oration was combined with 
classic restraint. The style 
evolved is known as that of 
the Seize Period and is in high 
favor today. 

In England — Chippendale, 
Hepplewhite, Sheraton and 
others created designs that 
made the Georgian Period 
synonymous with “the golden 
age of furniture.” 








hold collections of 
all possible styles: 
trophies of the bar- 
gain hunt; the out- 
put of domestic 
sewing craftsman- 
ship, and large 
diversified assort- 
ments of bric-a- 
brac. This vogue has disappeared. 

The present idea is to consider the home as 
a place to live in.’ With this revolutionary 
idea in mind great attention is being paid to 
making the ,home charming, cheerful, and 
liveable. The result is that the floor clock is 
coming into its own. For a clock has always 
been considered cheerful and companionable 
and when there is added to this the rich beauty 
in line and design that is offered in the floor 
clock together with-harmonious deep and mel- 
low chimes, well—the planner of the modern 
home finds it hard to resist. 

Consequently we see that the floor clock of 
today is essentially an important link in suc- 
cessful home decoration. Its beauty—in ap- 
pearance and tone—is the first consideration. 
As its beauty must be harmonious we find it 
designed in the period styles that are in popu- 
lar favor. Therefore a study of the trends 
in interior decoration will tell us what the 





An English hall clock 
made about 1700 





A modern hall clock 





And in Colonial 
America there de- 
veloped a style that 
is the quintessence 
of simple, charm- 
ing beauty. While 
the colonists at- 
tempted to model 
their interiors 
after those of Georgian England they were 
restrained by the rudeness of their environ- 
ment. While the sound, basic, lines of the 
Georgian designers could be followed, simplic- 
ity was absolutely necessary. The result was 
an original style—the Colonial—whose great 
charm and beauty is the inspiration of count- 
less modern homes. 

These are a few of the more prominent 
styles. There are others, of course, but the 
point to be remembered is this: thac to the 
present manner of thinking, the floor clock 
is something that adds to the beauty of the 
home. 

This modern conception is quite a departure 
from the reason that caused the origin of the 
first long-case clock—which was simply to 
construct timekeepers of greater accuracy. 
There was a form of clepsydra or water clock, 
much favored in the 17th century, which in 

(Continued on page 91) 





An American floor 
clock of the 18th Cen- 


tury 
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Customer Arranges Own Payment Plan 
Credit Losses Less Than | Per Cent 


By W. B. S. 


HE credit business is approached from a new 

angle by the Adams Jewelry Co., Tampa, Fla. 

Barrett W. Stephenson, credit manager of the 
firm, in speaking of their policy, said: 

“We do not advertise our credit business in any way, 
either through the newspapers, cards or displays, and 
we do not solicit credit trade. Our plan is to present 
all our merchandise in the most enticing manner pos- 
sible and interest the customer to the point of pur- 
chase. Only when he is thoroughly sold on the de- 
sirability of the article are terms mentioned. 

“Frequently, on learning the price of a diamond or 
watch, he advises that he is not in a position to pay 
the entire amount in cash. Our policy then is to let 
him make his own terms, and if satisfactory to us, they 


Adams’ Jewelry 
Co., Tampa, Fla., 
featured wedding 
and diamond 
rings in this float 


Fifty per cent of 

the firm’s busi- 

ness is done in 
these items 





are accepted. The customer knows best how he can 
finance his purchase, and by having no rigid forms to 
fill out the deal is kept on a more friendly footing. In 
fact, we have no forms at all. The patron pays down 
an amount satisfactory to both sides and gives his note 
for the balance, to run for thirty, sixty or ninety days. 

“At the end of that time, if he has met a portion of 
his obligation, but is not able to complete it, we drop 
him a line and suggest that he call for a conference. 
We ascertain what the trouble is, and if it is a legiti- 
mate one, we re-finance the purchase, taking another 
note for the balance, on any reasonable terms he wants 
to make. You see, we feel that we are dealing with 
reasonable and honorable customers, and we maintain 
that position until something in their own attitude 


The firm does not 
advertise its 
credit business 
and makes terms 
to suit customer 


If unable to com- 
plete payment, 
purchaser is sold 
something else 
for amount paid 
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This is the first 

of chain of credit 

stores opened by 

Fisk Jewelers, 
Inc. 








This attractive 

jewelry store is 

located at 131 E. 

59th St., New 
York 
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Morris Rivkin, 
president, was 
formerly sales 
manager, Gothic 
Watch Co. 


Louis Windt, sec- 
retary -treasurer, 
was formerly 
president, Stein 
& Windt, ring 


manufacturers 








causes us to change. Under this elastic policy our 
credit losses are less than 1 per cent. 


46 HE main reason for this is that we size up the 
patron before granting credit. In asking a few 
simple questions one can generally tell whether the 
applicant is frank or evasive. We have all of them 
state their name, address, whether married or single, 
business address, bank, three mercantile references 
and nearest male relative. About 50 per cent of our 
credit business is done in diamond engagement rings. 
“Instead of having the credit patron fill out a set of 
forms, we simply have him sign a note, in which the 
terms are stated and the merchandise mentioned. This 
note can then be discounted at the bank, and is as good 
as cash. We have but one price for all our merchan- 
dise, and nothing is added for the credit customer. 
Also, his prompt acceptance of our invitation to call, 
when he has failed to meet his entire obligation, adds 
to his credit standing with us. 

“In the rare cases when a patron is utterly unable to 
complete the payment for a ring, watch or silverware, 
instead of confiscating the article, as do so many firms, 
we take it b#ek and give him a diamond or watch of the 
value for which he has paid. This creates a much bet- 
ter feeling, and in a number of instances the patron 
has returned to us at a later date, when his finances 
were in a better condition and purchased additional 
merchandise. 

“We are members of the Merchants’ Association of 
Tampa, and I am a member of the Retail Credit Man- 
agers’ Association, so we keep in close touch with the 
financial responsibility of our customers and others 
desiring to obtain credit. We make reports to the asso- 
ciation at regular intervals on forms furnished by 
them. We also report when obligations have not been 
met and the delinquent is sent a courteous letter by the 
secretary of the association, followed by a more drastic 
epistle if no attention is paid to the first. The Tampa 


Jewelers’ Association also gives valuable aid in keep- 
ing the limelight upon patrons, good and otherwise.” 


R. Stephenson’s views on the granting of cred- 
Py 4 it, particularly to persons of doubtful reliabil- 
ity, were brought out very clearly in a recent address 
given at the Wednesday luncheon of the Retail Credit 
Managers’ Association of Tampa, in which he said, in 
substance: 

“Do we, as managers of credit for our respective 
firms, extend credit accommodations to applicants who 
are not entitled to credit? Can we control this evil? 
My reference is to a case like this: A customer goes 
to a retail firm, makes application for credit and the 
live credit manager finds that his record does not en- 
title him to credit, and turns him down. The applicant, 
peeved, goes to a rival firm in the same business whose 
credit manager, no so careful, gives him the credit 
and terms he desires. The gross mistake in this lies 
in the fact that the customer can have no respect for 
the control of credit as handled by Tampa merchants, 
and, therefore, will not feel that failure to take care 
of this account will militate against his obtaining credit 
from another firm at a future date. If the firm which 
granted the credit had likewise refused, then the cus- 
tomer would have been made to see that his past debts 
must be paid, and his opinion of the merchant of Tampa 
would be enhanced. It is a condition that our asso- 
ciation could do much to improve. Let each of us re- 
solve, as a matter of duty to our house, this organiza- 
tion and ourselves, that we will do all we can to edu- 
cate the public of this city that credit can only be ob- 
tained in Tampa where it is justly deserved, based on 
past performance, present worth or earning capacity 
and moral responsibility.” 


N line with the policy of the firm to “first create 
an interest in the merchandise” the firm takes part 
(Continued on page 91) 
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Gorham Company in Cooperation with Baltimore Jewelers Holding Public Review March 7 to 22 


at Maryland Institute, Baltimore, Md. ‘ee 


BALTIMORE, Mp., March 8.—One of 
the most magnificent, costly and inter- 
esting displays of jewelry ever seen in 
this city is now on display in the his- 
toric Maryland Institute where an 
aggregation of precious gems, work in 
precious metals of the jewelry crafts- 
man and bronzes valued at more than 
$1,000,000 have captivated the eyes of 
thousands of visitors. 

The exhibition is that of the Gorham 
Co., one of America’s leading jewelry, 
gold and silver manufacturing corpo- 
rations. The display is not a “circle” 
offering but was brought to Baltimore 





Processional cross, now on exhibition, is 
2 replica of the Cross of Cong, a unique 
relic of Irish Medieval art. 





at a special invitation issued to the com- 
pany by the directors of the Maryland 
Institute. 

Precious stones, silverware, gold and 
platinum jewelry, ecclesiastical articles 
and bronzes form a collection which has 
been pronounced. the handsomest. of. its 
kind ever brought to Maryland by an 
outstanding firm of American manu- 
facturers. 

And the company has sent along a 
staff of experts who take great pleas- 
ure in explaining what’s what. For two 
weeks the display will be open to the 
public. Men in charge of the individual 
displays are: Jewelry, Frederick Brown; 
silverware, Herbert Loesch; ecclesias- 
tical, Girard Dane; bronzes, John E. 
Holmes. Edward A. Talbot is in charge 
of the exhibition and Harry Heath, for 
52 years a silver chaser for the Gorham 
Co., has a little nook in which he shows 
the visitors exactly how silver is chased. 

An important feature of the show is 
the fact that the display is so arranged 
that special days are devoted to the Bal- 
timore jewelry houses handling the Gor- 
ham products. For instance the pro- 
gram includes an Armiger Day in honor 
of the James R. Armiger Co., a Fetting 
Day in honor of the A. H. Fetting Co., 
a Hennegen-Bates Day in honor of the 
Hennegen-Bates Co., and a Mealy Day 
in honor of J. W. Mealy & Sons Co. 

Under the title “Art in Industry” the 
Gorham Master Craftsmen leave no 
stone unturned in their effort to make 
the public gem, silver and art-minded. 
Pearls, rubies, diamonds and emeralds 
are displayed in exclusive designs espe- 
cially wrought for women of fashion and 
after the ultra-modern tendency of the 
day. 

The show is so gorgeous, so entrancing 


ih 


that volumes could be written in describ- 
ing just what the company has brought 
to Baltimore. Complete ensembles con- 
sisting of bracelet, brooch, earrings, col- 
larette and necklace show that large 
stones are in demand. 

A magnificent collection of pearls 
valued, it is said, at-more than $250,000 
is on display. Fifteen years were re- 
quired to assemble this particular set 
of pearls. All forms of cut diamonds 
are in the collection. Many styles of 


cutting which were uncommon a few 
years ago are shown in the magnificent 
diamonds. 

The watch and clock display is a story 


(Continued on page 67) 





Magnificent coffee pot of Italian Renais- 
sance design which is valued at $4,000. 
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British Industries Fair at Olympia 











Jewelry Section Attracts Much Attention—Diamond Cutting Plant at Cape Town Reported Closed 
—Porter-Rhodes Diamond a Wedding Gift 


LONDON, March 3.—A glistening rain- 
pow fashioned of vari-colored gold of 
the palest lemon to the most pronounced 
red is one of the novelties to be seen in 
the jewelry section of the British Indus- 
tries Fair which opened at Olympia last 
week. This rainbow of solid gold, set 
among beautiful gems, ‘is symbolic of the 
optimism of those industries engaged in 
the manufacture of jewelry and its 
allied lines. It was made by the Bir- 
mingham Jewelers’ and Silversmiths’ 
Association and gives an excellent idea 
of the many kinds of quality gold em- 
ployed in the trade. Samples of gold of 
varying tints came from every corner of 
the empire for the fashioning of this 
trade sign. The displays in the Fair’s 
jewelry section usually indicate which 
way the wind is blowing in trade fash- 
ions. This year the square diamond is 
stressed in many ways. There is intro- 
duced what may prove to be a new bridal 
fashion—the eternity wedding ring com- 
posed of square cut diamonds. 

* * * 


The best work of Belgian jewel set- 
ters and goldsmiths will be on view at 
the forthcoming diamond ball that is be- 
ing organized by Belgian jewelers in 
connection with the Flemish National 
Exhibition to be held in Antwerp. Jewels 
valued at some 6,000,000 francs (around 
$900,000) will be provided by the jewel- 
ers and worn at the ball by mannequins. 


Elaborate precautions against theft will: 


be taken. 
* * * 

Of the 2000 clocks that were in the as- 
sembling rooms of the Bulle Clock Co. in 
Hatton Garden only a couple of dozen 
were found to be intact the other night 
after a fire had burst the glass roof of 
the factory. The remainder of the clocks 
were ruined by fire and water. People 
engaged in various branches of the 
jewelry trade were prevented from leav- 
ing upper floors by the dense smoke, and 


some had to be assisted to safety. The 
fire, which may have been caused by a 
fused electric cable in the packing room, 
created considerable excitement, and 
some dislocation of business. 

* ad * 


The dissatisfaction that is existing in 
some sections of the comparatively new 
diamond-cutting industry in South Af- 
rica appears to be based, to some extent, 
on the alleged lack of real support to the 
enterprise by the Union Government. 
Cutting firms that are finding conditions 
very difficult blame the high prices 
charged by the Union government for its 
rough stones. It is in this respect that 
the cooperation expected from the gov- 
ernment has not materialized, they say. 

* ok * 


It is reported that one of Cape Town’s 
Jeading diamond-cutting firms has closed 
down and paid off its imported diamond 
cutters and polishers who are returning 
to Amsterdam in high dudgeon at the 
turn things have taken. The firm, in 
taking this course, said that in the past 
year it had worked only six months 
owing to the market slump, but that the 
chief reason for its failure is the high 
price charged for government stones— 
something like 30 per cent above real 
value. Unless the government really 
helps, it says, the whole diamond-cutting 
industry will be doomed. This particu- 
lar firm, it seems, is faced with a loss of 
$100,000. Other factories are expected 
to close down since the Johannesburg 
cutting industry is still depressed despite 





the resumption of diamond cutting in 
other centers, notably Amsterdam and 
Antwerp. Some 40 cutters, it is report- 
ed, tired of idleness, have returned to 
Holland in the past two weeks. Others 
are expected to follow. It is quite likely 
that returning cutters and polishers who 
left Europe with their families to take 
up good positions with the new South 
African industry will find themselves 
boycotted by their former fellow workers 
on the Continent. 
* * * 

Diamond producers of South Africa 
are to attend a conference called by the 
Union Minister of Mines at Cape Town 
to discuss. the position of the new dia- 
mond cutting industry in South Africa. 
The Mines Minister refers to the “seri- 
ous straits” to which the new industry 
is being reduced. ‘This call to the pro- 
ducers would appear to bear out the re- 
ports received here this week that many 
of the diamond-cutting factories of the 
Rand are idle and that there is a steady 
stream of returning cutters from Cape 
Town to Europe. 

* * « 

Your correspondent understands that 
the famous Porter-Rhodes diamond 
which has been valued at $1,000,000 has 
been presented by the Duke of West- 
minster to his bride, Miss Loelia Pon- 
sonby. The Porter-Rhodes has been set 
in a necklace of platinum with three 
smaller diamonds—a pink, a yellow and 
a blue stone. This magnificent gift is 
only one of the many made by the Duke, 
whose wedding and yachting honeymoon 
this week was one of the outstanding 
society events. Other gifts of jewelry 
to Miss Ponsonby include four flexible 
bracelets massed with diamonds and dif- 
fering in shape; two flexible bracelets, 
one set with square sapphires and one 
with rubies and many other articles of 
adornment. Miss Ponsonby is a daugh- 
ter of Sir F. Ponsonby, the King’s treas- 
urer. 
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New York Jewelry Concern Granted 
Drawback Allowance by Customs 
Collector 
WASHINGTON, D. C., March 10.—The 
Collector of Customs at New York city 
has been notified by F. X. A. Eble, Com- 
missioner of Customs that drawback 


allowance has been allowed on necklaces, 
chokers, brooches, bracelets and chains 





manufactured by the Star Jewelry Co., 
Inc., of New York city with the use of 
imported beads, imitation precious and 
semi-precious stones, pendants, orna- 
ments, clasps, and similar articles. 

The order provides that records of 
identification, manufacture and exporta- 
tion shall be kept and it is further pro- 
vided that “the records shall show, as 
to each lot of the above articles manu- 
factured for exportation with benefit of 
drawback, the lot number and imclusive 
dates of manufacture, the quantity, 
identity and designation of the imported 
materials used, and the quantity and 
description of the products obtained.” 

It is further provided by the order 
that “the allowance of drawback shall 
not exceed the duty paid, less 1 per 
centum thereof, on the quantity of im- 
ported materials used in the manufac- 
ture of the exported products, as shown 
by the sworn abstract of the manufac- 
tring records.” 

* * * 


Employment Situation Improved, 
Says President Hoover 


WASHINGTON, D. C., March 10.—“The 
low point of business and employment 
was reached the latter part of December 
and early January,” President Hoover 
stated at his semi-weekly news confer- 
ence discussing the reports which he had 
just received from the Secretaries of 
Commerce and Labor. “Since that 
time,” continued the President, “employ- 
ment has been slowly increasing and the 
Situation is much better today than at 
that time. 

“Unemployment amounting to distress 
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is in the main concentrated in 12 states. 
The authorities in the remaining 36 
states indicate only normal seasonal un- 
employment or that the minor abnormal 
unemployment is being rapidly ab- 
sorbed.” 

President Hoover further pointed out 
that “nation wide response to the re- 
quest for increased construction and im- 
provement work by public authorities, 
railroads, utilities and industries is hav- 
ing a most material effect. Construc- 
tion contracts in these categories in Jan- 
uary and February were from 40 to 45 
per cent higher than ever known in 
these months. The total construction 
work for 1930 seems assured to be larger 
than even 1929. 

“All the evidences indicate that the 
worst effects of the crash upon employ- 
ment will have been passed during the 
next 60 days with the amelioration of 
seasonal unemployment the gaining 
strength of other forces and the con- 
tinued cooperation of the main agencies 
actively cooperating with the govern- 
ment to restore business and to relieve 


distress.” 
cod ok * 


United States Chamber of Commerce 
Will Hold Annual Meeting 
April 29 to May 1 


WASHINGTON, D. C., March 10.—Busi- 
ness will consider at much longer range 
than usual, obstacles that lie in the way 
of its progress at the 18th annual meet- 
ing of the Chamber of Commerce of the 
United States, to be held in this city 
April 29 to May 1. 

The dominant note of the meeting will 
be “what is ahead for business.” It will 
deal in larger measure than ever before 





with the broader economic trends that 
affect all types and branches of com- 
mercial and industrial activity and the 
possibility of directing and controlling 
them. 

Two important matters to come up 
for discussion during the meeting will 
be taxation and the stabilization of pro- 
duction and employment. Leaders in key 





By L. M. Lamm, Washington, D. C., Correspondent 


industries and trades will discuss the 
outlook in their respective fields. 
* OK * 

Germany Works to Strengthen Black 
Forest Clock and Watch Industry 
WASHINGTON, D. C., March 8.—Con- 

siderable publicity has lately been given 

to the Black Forest clock and watch 
industry, says a report to the Depart- 





ment of Commerce from Vice-Consul 
Hugh F. Ramsay at Stuttgart, Germany. 

This is an effort, he says, to gain 
new avenues for export, and recent 
statements to the effect that the com- 
bined exports of German clocks and 
watches amount to only one per cent 
of the German export trade are quoted 
as an argument for the strengthening 
of this important industry. About 60 
per cent of the German clock and watcn 
production is exported. 

“A step in this direction,” the Consul 
says, “was recently accomplished in the 
formation of a subsidiary corporation 
to the Hausuhrwerke G.m.b.H. of Vil- 
lingen, Baden, under the name ‘Uhren- 
Ausstattung G.m.b.H.’ This concern is 
to cooperate with the Hausuhrwerke 
G.m.b.H. in buying and selling for a 
number of Black Forest factories. 

“A proposition is well under way for 
a convention to be accomplished between 
the German clock manufacturers, under 
the leadership of the Junghans A.G., the 


Hamburg-American Uhrenfabrik, the 
Vereinigte Freiburger Uhrenfabrik 
A.G., the Kienzle Uhrenfabrik A.G., 


R. R. Mauthe, of Schwenningen, and the 
clock industries of Switzerland, France 
and Italy. So far as the negotiations 
have proceeded, the leading Swiss manu- 
facturers seem to be in favor of the 
agreement which would regulate the 
prices in an effort to prevent dumping. 
The German firms connected with the 
movement include about 80 per cent of 
the industry. It is hoped that during 
the first months of this year an agree- 
ment will be reached. 

“A move for a merger of six smaller 
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seeetorice specializing in the manufac- 
of cuckoo clocks, which are a Black 
“Forest specialty, with wooden mechan- 
isms, is also being considered. An agree- 
“ment has been reached regarding the 
“standard of excellence for a new clock 
‘to be known as the ‘Ornitho,’ which will 
‘be advertised through funds collected on 
a pro rata basis from each factory. Bet- 
ter sales and better prices are expected 
m this plan. 
' “The past year has been one of stress 
for the clock and watch manufacturers 
of this district. The scarcity of money 
‘and the increased competition which is 
‘encountered in both Europe and the 
United States, together with tariff bar- 
riers, have rendered combination of the 
industry’s scattered forces inevitable.” 


* * * 
Bureau of Fisheries Will Survey 
Pearl Oyster Resources of 
Hawaiian Islands 


WASHINGTON, D. C., March 8.—A 
hydro-biological survey of the pearl 
oyster resources of the Hawaiian Islands 
will be conducted by the Bureau of Fish- 
eries, Department of Commerce, from 
July 15 to Sept. 1, according to Fish 
Commissioner Henry O’Malley, at whose 
request the Navy Department has as- 
signed the U. S. S. Whippoorwill to 
assist in the investigation. Dr. P. S. 
Galtsoff, who will be in charge of the 
expedition, is busily engaged in as- 
sembling equipment and completing the 
plans for a four months’ investigation. 

In the spring of 1928, a colony of pear! 
oysters was discovered by fishermen in 
the region of Pearl and Hermes Reef, 
some 1200 miles northwest of Honolulu. 
Although the discovery was kept a secret 
for some time, it was learned several 
concerns engaged in active fishing of the 
pearl shells which yield the mother of 
pearl of commerce as well as valuable 
jewels. 

With no reliable information as to the 
extent of the pearl oyster beds, concern 
was felt for their destruction before reg- 
ulatory measures could be devised. The 
Governor of Hawaii requested the 


‘Bureau of Fisheries to conduct a survey 
_ to determine the extent of the beds and 
‘what measures should be taken to per- 


_ petuate them or to increase production 
Failing to secure 

@ special appropriation from Congress 
for that purpose, the Territorial legis- 
" lature at its last session appropriated a 


' fund for defraying the expenses for an 


investigation by bureau employes. 

_ Because of the remoteness of Pear! 
and Hermes Reef and the impracticabil- 
ity of maintaining close patrol of this 


' section of the Hawaiian Archipelago, 


the plan has been proposed of developing 
a@ pearl fishery in other localities and 
for cultivating pearl oysters somewhere 
on the island of Oahu or other islands 
_ of the eastern group. Since pearl oyster 


' beds formerly existed at Pear! Harbor, 
Near Honolulu, the plan seems feasible, 


provided a supply of oysters can be 
brought from known beds in Pearl and 
Hermes lagoon for stocking purposes. 
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This plan requires a preliminary hydro- 
biological survey of local waters and an 
arrangement for the establishment of 
oyster farms in selected localities under 
the supervision of Territorial authorities. 
Doctor Galtsoff plans to carry out this 
local survey in June and during the first 
half of July, with the cooperation of the 
Territorial board of commissioners, and 
to complete the survey of Pearl and 
Hermes Reef and intervening atolls and 
lagoons before the stormy season begins 


in September. 
* * * 


Moving Slow Selling Merchandise 


WASHINGTON, D. C., March 7.—There 
is no accepted standard as to the age of 
merchandise that is considered slow sell- 
ing in the retail field, according to a 
recent survey that has been made for 
moving slow selling goods. Reports re- 
ceived from 29 representative stores by a 
private corporation making the survey, 
indicate a considerable variation in the 
number of months before merchandise is 
classified as slow selling, ranging from 
six months and up. 

Among methods generally reported for 
disposing of slow selling merchandise 
are: a better display of slow selling 
items; active newspaper advertising for 
such items; mark downs; more concen- 
trated sales efforts; and establishing 
bargain squares for slow selling items. 
Other methods employed by many stores 
are monthly clearance days, remnant 
days, exchange with manufacturer, sales 
for employes, transfer to basement de- 
partments, and, as a last resort, sale 
to second-hand dealers. 

The importance of proper executive 
control of stock to prevent merchandise 
from being slow selling is stressed in the 
report. This control includes a watch- 
ful eye to style shifts, which indicate in 
advance which items, even though newly 
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added to stock, are likely to move slowly, 
making it desirable to dispose of them 
rapidly before they get in the slow mov- 
ing class. 


* * * 


Spanish Royal Decree Approves 
Regulations Governing Manu- 
facture of Jewelry 


WASHINGTON, D. C., March 8.—A 
Spanish royal decree recently issued 
approves new regulations governing the 
manufacture, composition, hall-marking, 
and importation of articles made of pre- 
cious metals, according to a report to 
the Department of Commerce from 
K. Elliott, office of the Commercial 
Attaché at Madrid. Articles of foreign 
origin must conform to the same stand- 
ards as those manufactured in Spain, 
as follows: 

a. For platinum, 950 thousandths, 
with a tolerance of 10 thousandths. 

b. For gold, first standard, 750 thou- 
sandths; second standard, 580 thou- 
sandths, with a tolerance of 3 thou- 
sandths in both cases. 

c. For silver, first standard, 916 thou- 
sandths; second standard, 750 thou- 
sandths, with a tolerance of 5 thou- 
sandths in both cases. The second 
standard for silver may be used only in 
objects of less than 30 grams in weight 
and for certain jewelry at any weight. 








New Enterprises 


A. J. Nevermann has opened a jewelry 
store in Milwaukee, Wis. 


J. Harvey Phillips is establishing a 
wholesale jewelry business in Cincinnati, 
Ohio. 

A retail jewelry store has been opened 
at 10613 St. Clair Ave., Cleveland, Ohio, 
by Emil Katz. 

Schaffer & McMinch have launched in 
the jewelry business at 300 American 
Radiator building, Detroit, Mich. 

A wholesale business has been estab- 
lished by A. D. Wittgren, who is operat- 
ing as A. D. Wittgren & Co., in the 
Mallers building, Chicago. 


Frank E. Randall has opened a sales- 
room in the Metropolitan building, Los 
Angeles, Cal., where he is engaged in 
the diamond business. 

Olson & Molyneaux have started in 
the manufacturing jewelry business in 
the Century building, 202 S. State St., 
Chicago. 

A new jewelry store, which is being 
operated under the style of Steele’s, was 
opened recently at 529 S. Main St., Elk- 
hart, Ind. 

A. Zlotnick has established himself in 
the watch material, diamond and general 
jewelry business at 708 Sansom St., 
Philadelphia, Pa. 

W. G. Burkhart has re-entered the 
diamond and precious stone business, 
and has renewed a lease on offices in the 
Title Guarantee building, Los Angeles, 
Cal. 
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MAYER & MULLIGAN 


Established 1906 
15 West 47th St., New York City 


























WHICH IS THE MOST IMPORTANT 
NEW YORK CITY STREET IN THE 
JEWELRY BUSINESS? 


Is it Maiden Lane or 47th Street, 46th Street or Appleton & Cox, Chubb & Son, and McGee & Co. 


elsewhere? The value of insurance to jewelers, the character 
Perhaps it is none of these, but a quaint, narrow of these offices and their willing service to the 
lane called South William Street, on which are the trade are the factors that have made important 
homes of the three great underwriting agencies, the street of their location. 


Jewelers 


Block Wm. H. McGee & Co., Inc., Underwriters Insurance Exchange Bldg. 
oO . 
Policies 11 South William St., New York City Chicago, Ill. 
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The Nassak Diamond 





Domestic Interests File Appeal Against De- 
cision Classifying Gem as “Artistic 
Antiquity 


WASHINGTON, D. C., March 8.—Addi- 
son S. Pratt has just filed a brief on 
behalf of Mayers, Osterwald & Muhlfeld, 
Inc., dealer in diamonds, pearls and pre- 
cious stones, with the United States 
Court of Customs and Patent Appeals in 
connection with the famous “Nassak” 
diamond case. Filing of this brief has 
twice been postponed and the importers 
now have 30 days in which to file their 
reply brief. 

This case is an appeal from the judg- 
ment of the United States Customs 
Court, in which it upheld the collector 
who allowed the famous diamond to come 
into the United States free of duty as 
an “artistic antiquity” under paragraph 
1708 of the Tariff Act of 1922. The 
domestic interests contend that it should 
have been dutiable at 20 per cent under 
paragraph 1429. 

The Nassak diamond is said to weigh 
about 80 carats. No claim was made in 
this case that the diamond was not more 
than 100 years old and therefore an 
antiquity. The only question which was 
contested before the trial court was 
whether or not the diamond was artistic 
and entitled to be classified as an artistic 
antiquity under paragraph 1708 of the 
Tariff Act of 1922. 

It is contended in the brief that “a 
cut, unset diamond cannot be considered 
artistic unless it has been cut in such a 
manner as to display the aesthetic vision 
of the cutter or creator, or unless some 
beautiful design or character represent- 
ing the conception of the cutter or 
creator has been cut or engraved upon 
it. Mere beauty is not art, nor is the 
work of an artisan artistic.” 

It is further pointed out in the brief 
that the term “artistic antiquities” was 
first used in the second sentence of para- 
graph 717 of the free list in the Tariff 
Act of 1909 and has always, until this 
case came up, been interpreted by the 
Treasury Department as excluding cut 
and unset precious stones. In using the 
same phrase in the Tariff Acts of 1913 
and 1922, Congress “must be assumed 
to have used it with the same meaning 
as that placed upon it by the Treasury 
Department.” 

Mr. Pratt states that “the importer’s 
motion to dismiss the protest herein on 
the ground that Section 516 (b) of the 
Tariff Act of 1922 was not applicable 
to what he termed ‘an initial importa- 
tion’ was properly denied.” The case 
seems to hinge on the interpretation of 
the antique and diamond paragraphs of 
the tariff act. 

Taking up the question of what is 
artistic, Mr. Pratt points out in some 
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detail that “the word ‘artistic’ has not 
been defined by any court, so far as we 
have been able to discover.” He then 
details definitions of the word in various 
dictionaries and other publications. 

In this connection he points out that 
“involved in all these definitions is the 
idea that an object, in order to be artis- 
tic, must exhibit or display in an 
aesthetic or beautiful form the design 
or conception of an artist, a person who 
possesses both imagination or creative 
ability and skill in expressing his ideas 
in the form of art chosen by him, and 
not be the result merely of the work of 
an artisan or workman, who may have 
equal skill but little or no imagination 
or creative ability.” 

In conclusion, Mr. Pratt asks that “the 
judgment appealed from should be re- 
versed and the case remanded with in- 
structions to sustain the protest.” 








Planning for 
Convention and Trade Show in 
Los Angeles Next May 


California Jewelers 


Los ANGELES, March 6.—Last evening 
at the Alexandria Hotel the committee 
from the California Gold and Silver- 
smiths Association, having in charge the 
19th annual convention, and a jewelry 
trade show and a pageant of jewels, to 
be held at the same time, May 12, 13 
and 14, at the Biltmore Hotel, gathered 
in a round-table assemblage. There 
were about 30 of the leading jewelers of 
southern California in attendance who 
discussed plans already formulated by 
the executive committee of the associa- 
tion. J. Herbert Hall, Pasadena, pre- 
sided. 

The trade show and pageant will be 
held in the ballroom of the Biltmore, 
and the convention will assemble in the 
foyer adjoining the ballroom. A large 
number of manufacturers, jobbers and 
wholesalers have been invited, and near- 
ly all have agreed to exhibit jewelry 
and silverware at this, the first jewel- 
ers’ trade show ever to be held in Cali- 
fornia. Judging from inquiries and com- 
munications received by Field Secretary 
Allen there will be at least 500 jewelers 
from not only California but from Ari- 
zona, Nevada and nearby States, who 
will attend the trade show. 

At the pageant will be live models 
from the motion picture studios, present- 
ing a brilliant spectacle. A colorful dis- 
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play of silverware also will be on exhi- 
bition, in addition to precious stones, 
gem mountings, the latest in costume 
jewelry and all general lines. 

Sydney Irmas, of the Slavick Jewelry 
Co., heads the publicity committee. The 
Los Angeles Chamber of Commerce will 
cooperate with the jewelers association 
in advertising the affair. 

All jewelers in California, whether 
members of the association or not, and 
the jewelers of the adjacent States, are 
being invited to participate in the show 
and convention. The committees will be 
named next week at another meeting of 


- the convention committee to be held Fri- 


day, March 14. 








Southern California Jewelers Choose 
Officers After Holding Early Spring 
Golf Tournament 


Los ANGELES, March 6.—Nearly every 
member of the Southern California 
Jewelers Golf Association attended the 
annual meeting and tournament, held 
yesterday at the links of the Pasadena 
Golf Club, in Altadena. The morning 
was devoted to individual and friendly 
contests. At noon an appetizing luncheon 
was served at the clubhouse. 

Competitive playing for the trophy 
offered by the retiring president, William 
i. Phillips, was begun in the afternoon, 
and 18 holes were played, 38 members 
teeing off. The final hole was “con- 
quered” just in time to give the players 
an opportunity to make preparations for 
the banquet and a business session. At 
the former the trophy, a sterling silver 
candy tray, was awarded. 

A novel method was resorted to in 
selecting the winner of the prize which 
gave every player—good or bad—an 
even break for the trophy. Harry Bru- 
baker, with the Geo. D. Davidson Jewelry 
Co., received the silver tray. 

The election then followed, and returns 
showed that James A. Apffel, Los An- 
geles, had been elected president; A. M. 
Walker, Los Angeles, vice-president; 
Glenn Averill, Huntington Park, treas- 
urer, and J. Herbert Hall, Pasadena, 
secretary. Minor business was disposed 
of, and plans for a late spring tourna- 
ment will be taken up by a committee at 
a later date. 








A Correction 


In the advertisement of Hammel, 
Riglander-Pennant Corporation which 
appeared on page 70 in the March 6th 
issue of THE JEWELERS’ CIRCULAR, an 
error was made in the price of the 
watch crystals, advertising the price as 
$2.20 per dozen. This was an error. 
the correct price being $2.00 per dozen. 
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We Urge Dealers, Manufacturers and 
Retailers 


To Turn to Responsible 


LADPIDARIES 


for Advice and Service Regarding Recut- 
ting or Repolishing Such Stones in Their 
Stocks as Might Improve or Become 
Otherwise More Salable. 


We Are Always Ready to Enter into Such 
Consultations Gratis. 


AMERICAN Gem & PEARL Co. 


Dealers - Cutters - Importers 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK 
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----to be EXACT 


Copyright 1929 


William Howard Taft, 
former President and 
Chief Justice, died in 
Washington. 


His brain possessed a rare 
combination of scholarship, 
calm judgment and execu- 
tive ability. His achieve- 
ment is unequalled in 
American history. 


All America mourns the 
man who held the two 
highest honors our peo- 
ple can bestow. 


eset Vee le las 


10 West 47"Street 
New York. 
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Trustees of Cleveland 24 Karat Club 
Select Officers 


CLEVELAND, OHIO, March 8.— The 
hoard of trustees of the 24 Karat Club 
met at luncheon last Wednesday at the 
Hotel Winton, and at the business ses- 
sion following elected officers to serve 
for the ensuing year. Those chosen in- 
dude: President, H. N. Beattie; vice- 
president, F. W. Meyers; treasurer, Ben 
Glasser, and secretary, Clarence A. Rock. 

All officers have been members of the 
club since its inception, and Mr. Beattie 
js also president of the Ohio Retail 
Jewelers’ Association. Mr. Glasser was 
reelected treasurer and this will make 
the third term he has served in this 
office. 

It was decided to discontinue the eve- 
ning meetings, which have been held each 
month, until September, and to have a 
luncheon meeting monthly in their place. 











Large Attendance and Extensive Buy- 
ing Reported at Philadelphia 
Gift Show 


PHILADELPHIA, March 10.—Directors 
of the National Gift and Art Association 
have decided against a five-floor show for 
this city in the future. This decision 
came as a result of the initial experi- 
ment in that line at the spring show, 
which closed here last Saturday. 

For the first time in the show history 
here five floors were used instead of the 
customary four, and the results, while 
god so far as exhibitors were con- 
cerned, were not up to the standard set 
by association officials. Emmet White, 
Baltimore Clipper Co., Baltimore, stated 
to a reporter for THE JEWELERS’ CIRCU- 
LAR, that the extra floor was added 
against the judgment of veterans of the 
association, who maintained that retail- 
ers visiting the Philadelphia show had 
become so accustomed to four floors that 
an extra one was regarded as more of a 
penalty than anything else. The extra 
floor, he added, was put on at the en- 
treaties of exhibitors at shows sponsored 
by other organizations who had heard so 
much of the success of the Philadelphia 
shows they wanted to share some of it. 

The directors also set the dates for 
the fall shows of the association as fol- 
lows: Philadelphia, Hotel Adelphia, 
Aug. 25 to 29; New York, Pennsylvania 
Hotel, Sept. 1 to 5; Boston, Parker 
House, Sept. 8 to 12. 

Absence of purely social features 
added to the success of the local show, in 
the opinion of veteran exhibitors. There 
was nothing to detract from the business 
aspect of the show, which, after all, 
these exhibitors say, is its prime mo- 
tive. The attendance was large, and, as 
usual, a large part of it was from sec- 
tions far from this city, the South being 
largely represented, while Delaware, 
southern New Jersey and Maryland sent 
large contingents. Buying was more ex- 
tensive than some had expected, in view 
of prevailing business conditions, and 
this was taken as a sign of optimism 
among retailers. 





THE JEWELERS’ 


In general, the displays were by reg- 
ular exhibitors, although several new 
faces were noticed. The old favorite 
lines were well patronized, and new of- 
ferings also took very well. The gift in- 
dustry, like most others, now is looking 
as much for reliability as well as for 
novelty, and the well-established lines 
were the best patronized at the show. 








Rocap Memorial Amateur Boxing 
Trophy Attracting Much Attention 


PHILADELPHIA, March 10.—Local sil- 
versmiths and jewelers are showing 
more than ordinary interest in the mas- 
sive and beautiful Rocap memorial 
amateur boxing trophy, founded by 
friends of the late Philadelphia sporting 





MEMORIAL AMATEUR BOXING TROPHY 


editor and designed through the Penn 
Athletic Club to foster amateur boxing. 
The trophy is the work of Bailey, Banks 
& Biddle and is done with the thorough 
craftsmanship that marks that leading 
jewelry firm. The trophy, which is on 
exhibition in one of the firm’s display 
windows, stands 35 inches high and 
weighs over 200 pounds. It consists of 
a bronze figure of a boxer in action on 
a pedestal of black and gold marble from 
the Biggi quarries in Italy. Hand- 
modeled oak and laurel leaves around 
the pedestal denote strength and victory. 

Beautifully modelled sterling silver 
plates and the inscription, hand carved, 
“William Rocap Memorial Trophy, Penn 
A. C., for the promotion of boxing among 
the amateur athletes of the U. S.,” is on 
the front of the pedestal under an eagle 
and star. 

The sculptor is Alexander Geiges. All 
the work was done in the Bailey, Banks 
& Biddle ateliers here. 
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Philip Kind to Be Honored by Busi- 
ness Associates at Dinner in 
Philadelphia 


PHILADELPHIA, March 10. — Philip 
Kind will be the recipient of the annual 
“honor dinner” of S. Kind & Sons, mem- 
bers of the firm and all employes partici- 
pating. Mr. Kind has arranged many of 
these functions for others, now it is his 
turn. 

The affair, an informal one, is sched- 
uled to be held at the Poor Richard Club 
next Saturday evening. Louis Bloch, 
one of the oldest employes in the firm’s 
wholesale department, will be toast- 
master and Joseph Halberstadt, another 
veteran, will present to Mr. Kind, a 
beautiful gift from the employes. The 
committee in charge of arrangements is 
Louis Bloch, Max Kanter and Herbert 
Wendler. A musical program and danc- 
ing will follow the dinner. 








Massachusetts Retailers Complete 
Plans for Convention in Boston 
March 25 and 26 


Boston, Mass., March 7.—The direc- 
tors of the Massachusetts Retail Jewel- 
ers’ Association have decided to make 
the annual convention, to be held here 
on March 25 and 26, cover the whole of 
New England, and invitations are being 
sent to more than a thousand jewelers 
in addition to the regular association 
members. Emphasis is being laid on the 
exposition which will be made by manu- 
facturers and jobbers. 

The program will include an address 
of welcome by Mayor James M. Curley 
and talks by President C. J. Gidley; 
John Vandeleur of the New England 
Council; P. J. Coffey, president, Na- 
tional Jewelers’ Publicity Association; 
Charles T. Evans, secretary, American 
National Retail Jewelers’ Association; 
William J. Fortune, National Shawmut 
Bank, and Victor D. Reed, Assistant 
Professor of Marketing, Boston Univer- 
sity. Reports from officers and com- 
mittees will be submitted, and on the 
first day of the convention the jewelers 
will enjoy a movie showing the march 
of the diamond from the mine to the 
market. The election of officers will 
bring the business program of the con- 
vention to a close. At the banquet on 
the evening of March 26, Fletcher W. 
Taft, salesmanager of Carter’s Ink Co., 
will be the principal speaker. 

For the women, a group of whole- 
salers and manufacturers are preparing 
an excellent entertainment. The ladies 
will dine on Tuesday evening at the 
Lido Venice, following which they will be 
guests at a theatre party. The com- 
mittee in charge of these features is 
made up of Ben Wyman, Edward Hardy, 
Nathan Alberts, Carl Lawton, Joseph 
Kirby, Charles Lawson, Harold Page, 
and Henry Arnold. 








The Hamilton jewelry store, 122 S. 
Broad St., Trenton, N. J., was damaged 
by fire. 





Visit the Philadelphia Art Museum, which cost $33,000,000. 


Plans for Credit Jewelers Convention 
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It contains many fine jewelry and silver exhibits 


Excellent Program of Addresses, Entertainment Features and Group Conferences Await Dele- 


gates to Fourth Annual Gathering in Philadelphia, March 24-26 


PHILADELPHIA, March 10.—“The city 
of Brotherly Love” will be the Mecca 
within two weeks for credit jewelers from 
all parts of the country who will attend 
the fourth annual convention of the Na- 
tional Association of Credit Jewelers. 
The convention will be opened on Mon- 
day, March 24, and will continue through 
Wednesday, March 26. Advance regis- 
tration, it is understood, indicates that 
more than 1000 credit jewelers will at- 
tend. 

Aside from the business sessions the 
big feature of the gathering will be the 
elaborate exhibits to be made by many of 
the leading jewelry and allied concerns 
in this country. Plans for this conven- 
tion, which promise to be unusual in 
many respects, are now complete. 

S. H. DeRoy, president of the organi- 
zation, speaking from his home city of 
Pittsburgh, stated last week that this 
year’s program for the convention has 
been completed, and a record-breaking 
attendance is assured. He indicated that 
about 250 credit jewelers in the East, 
who have heretofore never attended the 
western gatherings, will be present. 
Previous gatherings of credit jewelers 
have taken place in Chicago, Detroit and 
West Baden. Every bit of available 
space in the banquet hall, seating about 
1300, has been sold out for the dinner. 
In the opinion of Mr. DeRoy, probably 
four carloads of delegates will go to the 
convention from Pittsburgh and vicinity. 

All business and luncheon meetings 
will be held in rooms just off the exhibi- 
tion hall, which will be on the 13th floor 
of the Gimbel building, directly opposite 
the Benjamin Franklin Hotel, at 9th and 
Chestnut Sts. An exceptionally interest- 
ing business program has been arranged, 


and while much of the time of the dele- 
gates will be taken up with these ses- 
sions, there will be ample opportunity for 
them to visit the exhibits. 


S. H. DE ROY, PRESIDENT 


The entertainment of the visiting dele- 
gates and their wives will be well taken 
care of. Those in charge assure the 
jewelers that they will not only spend a 
profitable three days in Philadelphia, but 
will also have a most enjoyable time. 


THE PROGRAM 


The registration booth will be thrown 
open Monday morning, March 24, and at 
the same time delegates will be invited to 


inspect the exhibits. The exhibition hall 
will be open from 9 a.m. to 6 p.m. each 
day of the convention, and between ses- 
sions and after adjournment, visiting 
delegates will be given ample time to 
look over these exhibits. 

There will be a luncheon served in the 
Gimbel building, after which the visiting 
delegates will be welcomed to the 
“Quaker City” by the Hon. Harry 
Mackey, Mayor of Philadelphia, and 
Bartley J. Doyle. A response to these 
addresses of welcome will be made by 
President Samuel H. DeRoy. 

The first group meeting, open to mem- 
bers only, will be held Monday afternoon, 
at which Joseph Katz of Baltimore will 
discuss “Advertising Problems.” 

Tuesday morning, members of the or- 
ganization will again gather for a group 
meeting at which they will hear a dis- 
cussion on “Credits and Collections.” At 
a luncheon in the Gimbel building, Pro- 
fessors Borden and Busse, New York 
University, will talk to the jewelers on 
the subject of “Selling.” The second 
group meeting of the day will be held 
following the luncheon, at which Arthur 
Fertig of New York will present the 
subject “Store Operation and Adminis- 
tration.” 

At the morning session on the closing 
day there will be a “Question Box”’ talk, 
in which questions taken from a box in 
the meeting room will be read and dis- 
cussed informally. The speaker at the 
luncheon on this day will be E. St. Elmo 
Lewis, Trade Relations Counsel of De- 
troit, who will take as his subject “The 
Customer of 1930.” . 

The concluding feature of the business 
program will be the annual meeting of 
the organization, at which the members 
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will hear reports and will then proceed 
to elect officers. 

The annual banquet of the associa- 
tion, which will be a formal affair, will be 
held in the beautiful auditorium of the 
Penn Athletic Club on Wednesday eve- 
ning. Sol Hess, well known as the creator 
of “The Nebbs,” a comic strip appearing 
jn many papers throughout the country, 
will act as toastmaster, and he, together 
with Harry Swarts, who comprise the 








J. FRANK NEWMAN, EXECUTIVE 
SECRETARY 


entertainment committee, promise many 
enjoyable features. Dancing and enter- 
tainment will follow the banquet. Social 
activities of the convention will be under 
the direction of Herman H. Barr and 
B. J. Doyle, both of Philadelphia. 

This year will see exhibitions far sur- 
passing in size and beauty anything 
shown heretofore. More than 75 man- 
ufacturers are working to make this the 
most unusual exhibition of jewelry ever 
seen. These display booths are so laid 
out that each manufacturer can show 
his wares to the best possible advantage. 

Secretary J. Frank Newman has an- 
nounced that special railroad rates will 
be granted by the leading railroads to 
those attending the convention. Every 
delegate attending should take this 
matter up with his local railroad agent 
at the time he purchases his ticket to 
the convention city. 

The following manufacturers have 
already taken space: Art Ivory Mfg. Co., 
Benrus Watch Co., Bersted Mfg. Co., 
Brouillette & Prouty, Brunvil Watch Co., 
Buffalo Jewelry Case Co., Bulova Watch 
Co., Buss - Linthicum - Thorson, Inc., 
Clark Lighter Co., A. Cohen & Sons, 
Inc., Coty, Inc., E. Davidson & Co., Den- 
nison Mfg. Co., Detroit Ad Service, Du- 
Pont Viscoloid Co., Electric City Box 
Co., Elgin National Watch Co., Finn 
Iffand & Co., Wm. L. Gilbert Clock Co., 
Goodman & Co., Granat Bros., Guild- 
leather Co., Hamilton Watch Co., Hel- 
bein Stone & Co., Heller Deltah Co., 
Inc., Herschede Hall Clock Co., Illinois 
Watch Co., Illinois Watch Case Co., In- 
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ternational Silver Co., Frank M. Katz 
Co., S. Langsdorf & Co., Henry Lederer 
& Bros., Inc., Lehman Bros. Silverware 
Corp., Lilley Co., Limoges China Co., 
Manning Bowman & Co., Paul Mark Co., 
M. A. Mead & Co., Metro Associated Ser- 
vice, Inc., Michigan Store Fixture Co., 
Moresales Co., National Cash Register 
Co., New Haven Clock Co., I. Ollendorf 
Co., Inc., Parker Pen Co., Adolph 
Schwab; Sebring Pottery Co., Jacob 
Segal & Co., Stecher & Spelrein, Louis 
Stern, Stetson China Co., Seth Thomas 
Clock Co., Vatti Rosary Co., Wahl Co., 
R. Wallace & Sons Mfg. Co., Waltham 
Watch Co., Warner Jewelry Case Co., 
Wolf Co. and Wolfsheim & Sachs Co. 

These manufacturers have promised to 
outdo themselves in the matter of beau- 
tiful and complete displays. 

The National Association of Credit 
Jewelers is looking forward to the 
greatest convention it has ever held and 


é 





S. A. POPKIN, SECRETARY 


with the membership drive, which is 
now under way, confidently expects 
to reach a total of 1000 members by 
April 1. 

Credit jewelers desirous of attending 
this convention are urged to make their 
hotel reservations at once, direct to the 
Benjamin Franklin Hotel, Ninth and 
Chestnut Sts., Philadelphia, Pa. The as- 
sociation has still a few exhibition spaces 
open and manufacturers interested 
should write to J. Frank Newman, ex- 
ecutive secretary, 305 Lincoln building, 
Detroit, Mich. 





PHILADELPHIA, March 11—Philadel- 
phia’s credit jewelers will do themselves 
proud as hosts to the convention of the 
National Association of Credit Jewelers’ 
to be held here from March 24 to 26. 
Plans are well under way for a reception 
and hospitality that will make the dele- 
gates and their families feel at home 
while they are visiting in this city. 

Organization of the Philadelphia 
Credit Jewelers’ Association looks like a 
good start for a real get-together feeling 
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BENJAMIN FRANKLIN HOTEL, CONVEN- 
TION HEADQUARTERS 


among the men and firms in the business 
here. Leaders in the movement are cer- 
tain that as soon as everyone in the 
business understands the motives and ob- 
jectives of the organization the member- 
ship will be 100 per cent. 

At present plans are in the making for 
a warm reception to delegates but de- 
tails await arrival of Secretary Newman 
of the national association who is ex- 
pected here within a day or two. Leaders 
of the local association want to cooperate 
with him in details of the reception and 
the hospitality program and are anxious 
to consult with him before going ahead 
with their own plans to avoid useless 
duplication of effort. 

Herman Barr of Barr’s and David 
Cohen of B. Cohen & Sons are, however, 
mapping out tentative plans for reception 
and entertainment. It is expected that 
a large number of delegates will arrive 
here on the Sunday preceding the open- 
ing of the convention and these will be 
met at the railroad terminals and 
escorted to their hotels. A committee 
composed of the wives and other female 
relatives of local jewelers will look after 
the comfort and entertainment of the 
wives, daughters and sisters of the 
visitors and special programs of interest 
to them will be arranged, including visits 
to historic sites and buildings in and 
around the city and shopping tours, 
bridge and other affairs. 

Much interest is being shown among 
the trade here in the meeting of the 
Philadelphia association to be held at 
the Benjamin Franklin Hotel next Tues- 
day night, when Professor Hess of the 
Wharton School of Business and Finance 
attached to the University of Pennsyl- 
vania, will be the principal speaker. It 
will be a dinner meeting, formal, and 
to take full advantage of Professor 
Hess’s talk on salesmanship as applied 
to the credit jewelry business, members 
of the association will bring members of 
their sales staffs and credit executives. 
Secretary Newman of the national group 
is expected at this affair and at the same 
time the reception and other committees 
for the convention will be appointed and 
announced. 
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YEAR AROUND VOLUME SALES 
KEEP ACCOUNTS ACTIVE —ADD NEW ONES 





‘oe PERFUMES sell the year ‘round 
—in tremendous volume—keeping 
old accounts alive and profitable — 
bringing in new ones constantly. 


RTISTICALLY presented by the Pre- 
mier Parfumeur of the World, Coty 
Perfumes and Purse Exquisitries, are al- 
ways desirable gifts for Easter, for Grad- 
vation or Birthdays, as favors or prizes. 


Share in Coty volume! 


BE SURE TO VISIT THE COTY 
BOOTH AT THE CREDIT 
JEWELERS CONVENTION 


TWO OR FOUR-OZ. ESSENCE 
IN COLORED LEATHER CASES 
SERIAL NO.00 
In the favorite Coty odors 
About 2 oz. te to retail 


at >/. 
About 4 oz. $10.00 each, to retail 
at $15. 


In Blue, Red, Green or Beige leath- 
er case, according to fragrance. 


NATIONALLY ADVERTISED TO 30 MILLION WOMEN 


Write the Jeweler’s Gift Department for catalogue of items recommended for 
Retail Jewelry Selling. 


COTY, 714 FIFTH AVENUE, NEW YORK CITY 


ALL PLATINUM- 
TONE COFFRET 
In Blue or Gray Galu- 
chat Box lined with 
Velvet in same tone. 


SERIAL NO. 75 


In the favorite Coty 
odors. 

Per doz. $40.00 

Retail $5.00 


CONTENTS 
(All in Platinum-tone) 


Purse-size extract in 
Metal Container. 


Square Single Compact 


Olympic Lipstick 
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Death of George W. Cheever 





Pioneer Jewelry Manufacturer Succumbs 
After Long Illness at Home in 
North Attleboro 


NortH ATTLEBORO, Mass., March 10.— 
George W. Cheever, widely known man- 
ufacturing jeweler, banker and leading 
citizen of this place, died last Saturday 
night at his home, 257 Elm St., following 
a long illness. The funeral services will 
be held tomorrow afternoon at the 
Sperry Funeral Chapel. 

George W. Cheever was born in North 
Attleboro, Feb. 22, 1846. He was the 
son of William M. Cheever, a native of 
Wrentham and Frances J. (Allen) 
Cheever, a native of Rehoboth. Com- 
pleting his public school education Mr. 
Cheever early in life started work as 
a clerk. He later learned the jewelry 
business. In 1880 he embarked in busi- 
ness for himself, starting the firm which 
became known as G. W. Cheever & Co. 
On Jan. 1, 1897, the firm was incorpo- 
rated and at this time John E. Tweedy 
became a member of the corporation. 
The firm name was changed to that of 
Cheever, Tweedy & Co. 

In the financial affairs of the town Mr. 
Cheever early in his life became a leader 
and he was one of the original incorpo- 
rators of the Attleborough Savings Bank 
and served on its board of trustees for 
more than 45 years. On Jan. 6 he re- 
tired as president of the bank. 

Mr. Cheever was affiliated with the 
Masonic lodges, the Elks and the Odd 
Fellows. He was also a member of the 
Pomham Club of Rhode Island. He was 
likewise associated with the Universalist 
Church. 

Mr. Cheever is survived by his widow 
and a daughter. 





Death of Joseph C. Wilson 





Prominent Retail Jeweler and Mayor of 
Rochester, N. Y., Succumbs After 
Long Illness 


RocHESTER, N. Y., March 10.—Mayor 
Joseph C. Wilson, Rochester retail 
jeweler, first mayor to serve under the 
City Manager Charter, and vice-presi- 
dent of the New York State Conference 
of Mayors, died at his home here last 
Wednesday after a lingering illness. He 
was 79 years old. 

Mayor Wilson had been unable to 
attend either to his jewelry business or 
to his City Hall duties for four months. 
Death had been expected momentarily 
for the last week. 

Born in Binghamton, N. Y., in 1851, 
Mayor Wilson attended the public 
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schools there, coming to Rochester in 
1878. He entered a retail jewelry busi- 
ness at once under the firm name of 
Wheeler & Wilson. Later he operated 
the business himself. 

His first political office was that of 
alderman in 1895. He was reelected in 
1897. Then he was elected city asses- 
sor. He served as a member of the 
Board of Assessments for 16 years. He 





THE LATE JOSEPH C. WILSON 


was elected a councilman-at-large un- 
der the City Manager Charter in 1927. 
The City Council unanimously elected 
him mayor. In 1929 he was reelected 
as councilman-at-large at the polls and 
was renamed mayor by the City Council. 
Illness prevented his taking over the 
duties. 

Deceased is survived by a son, Joseph 
C. Wilson, Jr., and two daughters, Mrs. 
E. Maude Crandall and Mrs. Alice 
Lillian Howell. 

Funeral services were held in Mt. 
Hope Chapel last Friday, with Rev. Dr. 
Clarence Barbour, president of Brown 
University, Providence, R. I., his per- 
sonal friend, officiating. City Hall offices 
were closed, and the New York State 
Conference of Mayors, meeting at Al- 
bany, sent three delegates to the funeral. 








The A. F. Williams Co., jeweler for 
45 years on E. State St., Trenton, N. J., 
has leased a store in the Washington 
Market building in the same city. 
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Morton F. Winsor 


PROVIDENCE, R. I., March 8.—Morton 
F. Winsor, retired manufacturing 
jeweler, died Wednesday afternoon at 
Butler Hospital, where he had been a 
patient since last December. He was in 
his 68th year, a native of Providence, 
and resided at 125 Irving Ave. 

After attending the public schools he 
began his business career in the office of 
a cotton broker, but after a few years 
he became identified with the jewelry in- 
dustry through connection with various 
concerns. In December, 1910, with 
Ernest C. Baker, he formed the partner- 
ship of Baker & Winsor, and for a num- 
ber of years conducted a gold and silver 
refinery business at 189 Eddy St. In 
September, 1918, they purchased a con- 
siderable interest in the business of A. 
Holt & Co., 187 Dorrance St., manufac- 
turers of plate and wire, which had been 
established in 1877. Mr. Winsor held the 
position of secretary treasurer of the 
concern until his retirement three years 
ago. 

Surviving him are his widow and two 
daughters. 





Harry Johnson 


Harry Johnson, for 20 years road rep- 
resentative of T. G. Hawkes & Co., 542 
Fifth Ave., New York, and for the past 
five years, also manager of their New 
York office, died recently on a train be- 
tween Washington, D. C., and Baltimore, 
Md., as the result of a heart attack. 
Mr. Johnson was 69 years old at the 
time of his death. 

The funeral was held from Campbell’s 
Funeral Church last Thursday. Burial 
took place at Grace Cemetery, Jamaica, 
L. I. 





A. Judson Rand 


HOLYOKE, Mass., March 6.—Adoniram 
Judson Rand, for more than 50 years a 
jeweler in Holyoke, died last Saturday 
at his home, 61 Fairfield Ave. The 
funeral was held from his late home 
Monday afternoon. 

Mr. Rand was born in Holyoke in 
1853, and upon completing his educa- 
tion went to Springfield in 1872 to learn 
the jewelry business. He returned to 
this city in 1878 and opened a store at 
Main and Dwight Sts. Later he moved 
to High St., and then to Appleton St., 
and was at this location when overcome 
by illness five weeks ago. 

Mr. Rand was a member of “the Other 
Club,” Holyoke Canoe Club and the Mt. 
Tom Golf Club. He was also senior 
deacon of the Second Baptist Church. 

Deceased is survived by his widow, a 
daughter and one sister. 


THE JEWELERS’ CIRCULAR March 13, 1930 














HUGO OPPENHEIM BRYANT 7160 


IRWIN A. LEVIS 
HERBERT V. OPPENHEIM 


HUGO OPPENHEIM & CO.,INC. 


IMPORTERS OF 


DIAMONDS 


2 TULP STRAAT 20 WEST 472 STREET 
AMSTERDAM NEW YORK 


March 10th, 1930. 


Mr. Gresham Ennis, 

c/o WM. He Mc Gee and Co. Inc., 
11 South William Street, 

New York, N.Y. 


Dear Mr. Ennis, 


We received a check for $130,826.05 
in settlement of our claim fOr which we thank you. Our 
claim was settled @xactly three weeks from the date 
of the loss and we cannot express our feelings in 
writing as to our appreciation of your prompt atten- 
tion and satisfactory work done in this matter. 


We are also writing a letter to-day 
to the Jewelers Circular stressing the fact that the 
Insurance Company will pay any legitimate and honest 
claim and we certainly cannot speak too highly of your 
transaction with us. It is true that we have been 
in business twenty-six years and this is our first loss. 
We are sorry to have made this claim but as we said be- 
fore we cannot express our feelings too strongly. 


We wish to thank you for your prompt atten- 
tion and action in this matter and wish to express our 
appreciation of your good work. 


Very truly yours, 
HUGO OPPENHEIM & CO. INC. 


? 


Note for Department heads 


Assured's broker delivered signed proof 
of loss on the afternoon of March 6th. 


It was in order and check for payment 
given broker on March 7th. 


Gresham Ennis, 
Vice President. 
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LOOSE DIAMONDS 


We were one of the first few insurance firms in America 
who undertook the writing of JEWELERS’ BLOCK 
RISKS of all classes including: 


LOOSE DIAMONDS 


| We are still writing all the classes we have written for 






















years and we will continue to do so. 








McGEE SERVICE is available to all classes of the 
jewelry trade and we have no intention of abandoning 


any class. 


We will be glad to cooperate with your insurance broker 


on any of your insurance problems. 


WM. H. McGEE & CO., Inc. 


JEWELRY BLOCK UNDERWRITERS 





11 South William Street Insurance Exchange Bldg. 
New York, N. Y. Chicago, Illinois 





Established in 1884 and paying proper 
claims since, promptly and cheerfully 









































—. a study of the jewelry business 
and several interviews with success- 
ful credit jewelers, I find that the theory 
of selling jewelry on the instalment pur- 
chase plan is as follows: 


A. Jewelers argue or reason that the 
working man is entitled to the luxury 
of owning jewelry if he wishes to with- 
out having the full payment on hand at 
the time of purchase. 

B. It is said that 90 per cent of the 
people are honest. 

C. Jewelry has no upkeep. It de- 
preciates only to the extent of the sell- 
ing cost between the manufacturers’ 
price and the retail selling price. It 
will outlive the payments. Jewelers 
argue that it is more reasonable to sell a 
diamond on time than an automobile 
which has upkeep, depreciates rapidly 
and sometimes is worn out before the 
final payment is made. 

The advantages of a jeweler doing an 
instalment credit business are: 

1. Can buy better, owing to increased 
volume. 

2. Can obtain larger discounts. In a 
well organized credit jewelry business, 
the discounts will pay the executives’ 
salaries. 

3. Spreads selling over a 12 months’ 
period instead of practically only two 
months, June and December. 

4. Can make more profit. 
mark-up 100 per cent or more. 

The success of merchandising is to get 
people into your store. It is better to 
sell 50 watches on time than one $500 
watch for cash as 10 people are in 
the store at least twice a month and 
there are thus greatly increased oppor- 
tunities to secure repeat orders. 

The secret of making money is to make 
the most on the least possible invested, 
so you will find that it will pay to keep 
your stocks low and turn as often as 
possible. 

Repair business should always be on a 
cash basis. The usual selling terms are 
10 per cent down and from six to eight 
months to pay. One large firm allows 
its manager 2% per cent for losses and 
expects them to keep near that amount. 
If a manager loses 1 per cent or less, 


Usual 


*Vice-president of the Bank of Italy and 
supervisor of the Pasadena District. 
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Says the Banker to the Credit Jeweler 


Excerpts from an Address by J. P. Kennedy* Before the Orange County Jewelers’ Association, 
at Anaheim, Cal., Feb. 20, 1930 
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for instance, the firm considers him a 
poor manager as they state he has lost 
business by being too conservative and 
they would prefer having him lose about 
2% per cent, but of course, on an in- 
creased volume. Accounts should be 
charged-off on which instalments are 
three months in arrears. 


To succeed in the credit business, you 
should carefully pick your customers and 
follow up delinquent payments promptly 
with a good collector. The biggest losses 
occur from: 

1. Taking chances on strangers. 

2. Marital troubles. 

The chief danger in doing a credit 
business is that owing to the long terms 
granted by manufacturers and whole- 
salers, merchants are often lured into 
overbuying as they only settle their 
wholesale accounts twice a year and that 
sometimes looks a long way ahead and 
they think that the goods they are buy- 
ing can be sold before pay-day. While 
that may often be the case, they forget 
that they are not paid for it for a con- 
siderably longer period. The danger is 
that they do not sell enough goods for 
cash or get enough cash on instalments 
to meet their bills as they become due, 
and in that event they rapidly get into a 
frozen business position. 

To be a successful credit jeweler, a 
man should be a good merchandiser, good 
advertiser and good credit man. This 
combination is seldom found in one man. 
The large companies succeed because 
they have experts at the head of each 
department. 

In 1928, less than 346,000 people out 
of a population of approximately 120,- 
000,000 in the United States had incomes 
of $10,000 or more. It is therefore ob- 
vious that only a small percentage of the 
people are in a financial position to mean 
much to the luxury market. 

Those who have made a study ‘of the 
credit jewelry business are not yet sure 
that it will be permanently successful. 
It was undoubtedly temporarily success- 
ful, but the public are now beginning to 
see through the merchandising “stunts” 
that were put on to attract accounts and 
are paying out on their contracts with- 
out giving repeat orders. It will take a 
real business depression to test the plan 
thoroughly so that we shall be able to 
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see just what will happen when there js 
much unemployment. Collections of ip. 
stalment concerns will almost be sure to 
fall off and much merchandise will have 
to be repossessed. 


The bankers’ and economists’ view. 
point on instalment selling may not 
sound pleasant to you, but I feel it is 
only fair to explain their views on the 
matter and reasons therefore. 

Articles purchased on the instalment 
plan usually cost more than similar 
articles purchased for cash. Instalment 
buying, therefore, reduces the purchas- 
ing power of our money; it results in our 
getting less for our money than if we 
pay cash. Anyone who buys on the 
“dollar down, dollar a week” plan is 
demonstrating the fact that he can save 
money. If he can spare the easy pay- 
ments out of his salary, he can just as 
easily invest them. If he invests them, 
eventually he may pay cash for what he 
buys and save the difference between 
the cash price and the instalment price. 
I have no desire to criticize the instal- 
ment merchant or the various financing 
companies for the prices they charge 
under the instalment plan. They must 
charge more because of the expense of 
collecting instalments and taking back 
used merchandise and the users of this 
plan must pay this cost. 


There is no denying the fact that the 
instalment plan has enabled a larger 
percentage of our salaried workers to ob- 
tain more and better furniture, clothing, 
automobiles, jewelry and other things 
which have added to their comfort and 
pleasure. However, since they are ap- 
parently able to obtain and pay for 
these things in spite of the higher in- 
stalment prices, it only indicates how 
much more they would be able to enjoy 
if they would only have the determina- 
tion to save, and then buy rather than 
buy and then save to pay instalments. 

There can be no objection to paying 
for anything in small weekly or monthly 
instalments provided that in doing so 
you mortgage only a small part of your 
future earnings and are not required to 
pay more than you would if you bought 
for cash, plus a reasonable interest 
charge on the deferred payments. It is 
the abuse of the plan, the buying beyond 
one’s means, and the price paid for the 
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clerical and collection work, which makes 
the plan objectionable and prevents 
many salaried workers from getting 
ahead. 

The millions of dollars which are re- 
quired to support these financing com- 
panies not only reduce the buyer’s pur- 
chasing power to that extent, but mer- 
chants and manufacturers also lose the 
sales which might result if these millions 
of dollars were not paid to the financing 
companies for their services. 

There has been much comment recent- 
ly in the newspapers and magazines and 
among commercial organizations regard- 
ing the use and abuse of the instalment 


‘plan of buying. Some authorities argue 


that it is economically sound, while 
others warn that it is a real menace. 


In order to test the economic sound- 
ness of the plan, let us see what would 
happen if everybody used it. If every- 
one mortgaged his future earnings for 
the wants of the moment, if everybody 
spent all he earned and failed to create 
any reserve in the form of savings and 
investments—then the instalment plan 
would fail. It would fail because there 
would be no funds with which to finance 
the financing companies. 

Now, consider the above suggestion, 
that we put money in a savings bank or 
buy sound securities on the instalment 
plan; that we borrow money on these 
savings, paying cash for what we buy 
and then pay off our loan on the instal- 
ment plan. Is this plan economically 
sound? Of course it is, because every- 
body could use this plan without upset- 
ting our financial structure. 

Retail dealers’ associations are begin- 
ning to complain that instalment buying 
and buyers who are pestered into paying 
their instalments promptly, allow their 
bills for groceries, hardware, and other 
necessities to run overdue or indefinitely. 
If this condition continues or grows 
worse, what will be the result? The 
merchants will be compelled to charge 
more for their merchandise in order to 
cover these losses. Therefore, the instal- 
ment buyer, in addition to paying more 
for his luxuries under the instalment 
plan, will also have to pay more for 
his necessities. 








Art-in-Industry Exhibition 
(Continued from page 49) 


in itself. Clocks are shown encrusted 
with semi-precious stones. 


The famous “transportation set” of 
James B. Brady, “Diamond Jim” is of 
particular interest to Baltimoreans be- 
cause of Brady’s gift of nearly half of 
a million dollars for the establishment 
of a special clinic at Johns Hopkins 
Hospital. 


It may be mentioned that no less than 
15 policemen and detectives guard the 
treasure. Detective Lieutenant John H. 
Kratz has charge of the plainclothes 
staff on duty at the Institute during the 
display. 
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Faces Life Sentence for Burglarizing 
Ballston Spa Jewelry Store 


BALLSTON SpA, N. Y., March 6.—With 
the signing of a confession Roy Anabel, 
39, of Galway, faces a life sentence for 
burglarizing the Hayward jewelry store 
on Milton Ave., of six men’s watches and 
several cameo pins. Anabel, member of 
a prominent family, has spent 22 of his 
389 years in prison. He has six con- 
victions for felonies against him, and 
was recently released from Auburn 
Prison. 

Anabel rented a room next to the Hay- 
ward store and during the night broke 
a show window with a monkey wrench. 
A watch box was found in his room 
and his arrest followed. 








Loot Taken in Buffalo Robbery 
Found Hidden in Police Officer’s 
Car at Birmingham, Ala. 


BIRMINGHAM, ALA., March 8.—Eight 
diamond rings valued at over $1,000 
were recovered a few days ago by Mil- 
ton E. McDuff, superintendent of the 
Bureau of Identification of the Birming- 
ham police department from the lining 
of the rear seat of his automobile. The 
gems were part of the loot taken by the 
trio of Buffalo, N. Y., bandits who were 
arrested by Mr. McDuff in Montgomery 
Feb. 9. 

A letter received from Buffalo police 
headquarters informed the chief of 
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police in Birmingham that “Eddie” 
Dombkiewicz, one of the bandits, had 
confessed to hiding the rings in Mr. Mc- 
Duff’s automobile after tying them up 
in a handkerchief. Mr. McDuff said the 
gems were hidden in the upholstery of 
his car, in which the trio were taken 
from the scene of arrest in Montgomery 
to police headquarters there. 

The diamonds were stolen in a hold- 
up from a Buffalo jeweler. Dombkie- 
wicz, following his sensational trial at 
Buffalo last week in which he slashed 
the throat of the jeweler whom the trio 
had robbed, was given life imprisonment. 
Eddie Palmer and the “Blonde Bandit,” 
the other two members of the gang, were 
given 20 years each. 








Three Alleged Thieves Arrested in 
Chicago and Sent to Elkhart, Ind., 
on Robbery Charge 


INDIANAPOLIS, IND., March 8.—Three 
men who are alleged to have taken $10,- 
000 in jewelry from Wright’s jewelry 
store at Elkhart on Jan. 27 have been 
arrested in Chicago. It is understood 
the three will be returned to Elkhart for 
trial. 

One of the men is said to live in Elk- 
hart, while the others come from Chi- 
cago. It is said that the three have Chi- 
cago police records. 


S 


Burglars Get Booty Worth $5,00€ 
from Brooklyn Jewelry Store 








Thieves entered the store of the Busch 
Jewelry Co., Inc., 5118 Fifth Ave., 
Brooklyn, N. Y., early last Friday morn- 
ing and made off with wrist watches, 
necklaces, and assorted novelty jewelry 
valued approximately at $5,000. The 
robbery was discovered by the porter 
early Friday morning who immediately 
notified Mr. Busch, and Jack Rose, man- 
ager of the store. 

The burglars broke in through a sec- 
ond story window, swinging down from 
the roof, they forced two doors leading 
down to the sales floor, and ransacked 
the showcases, taking a large amount of 
merchandise. They escaped by way of 
the fire escape. 

The more valuable rings and jewelry 
had been put in the safe, and were not 
taken. The loss was partially covered 
by insurance. 








Robbers Loot Los Angeles Jewelry 
Store After Owner Is Bound 
and Gagged 


Los ANGELES, March 7.—Just as Peter 
Borisoff, 224 S. Western Ave., was 
about to lock up his store for the night, 
two men, fairly well dressed, shoved 
guns into his ribs, commanding him to 
keep quiet. They forced him to the rear 
of the store, after locking the door, and 
then, threatening to “Blow out his 
brains” if he did not obey, compelled him 
to unlock the safe. This was done. The 


(Continued on page 92) 
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Imitators of 


The VARNISTAR 


U. S. Pat. No. D74127 


will be vigorously prosecuted 


It has come to our notice that certain houses are selling an 
imitation in glass of the Varnistar. 

Such distribution or sale of stones or jewelry in imitation of 
the Varnistar is an infringement of U. S. Letters Patent 
D74127 issued to Stephen Varni Co., 15 Maiden Lane, New 
York. 

The Varnistar is distributed and sold exclusively by Stephen 
Varni Co. and their agents and any infringement upon their 
patent rights will be prosecuted to the full extent of the law. 

If any substitutes are offered, the cooperation of the trade 
will be appreciated. 





Varnistar 


iC 
Stephen Varni Co. -am 
p © (CGmemcwor 
Importers of Genuine Stones and Necklaces ge wh sccm 
Fea 


Varnistar 


15 Maiden Lane New York Pixel 








The Spring Trade Demands A 
the Pendant Necklace 
leader 


for 
. Sales! 


Attractive Com- 
bination Flower, 
Jardiniere and 
Mirror Plateau, 
filled with genu- 
ine moss ; adorned 
with imported, 

These pendant necklaces can be had in has beaded _ flowers. 
genuine crystal, amethyst, topaz, rose at Packed one set to 
quartz, carnelian, chalcedony, chrysoprase > 2 or 
snd nee ig mene he 4 ie Can be had in 
ee ; No. 1000—12 inches high, 3 inches assorted colored 


gold. Also necklaces without pendants. wide. Reflector 5 inches square. 1 flowers. 

, to 6 Doz. lots $8.40 Doz. 6 Doz. and 

Earrings and Bracelets to correspond. over $8.00 Doz. 

We carry a complete line of reflectors in assorted shapes 

i EW Y & CO and modernistic colors in sizes from 6 to 20 in. 
e Order promptly from your jobber or write to us direct. 

Sample sent upon receipt of $1.00. Orders filled at once. 


329 Fifth a. Sarvs NEW YORK NATHAN A. KRISCHER 
7 E. 17th St. New York City 


Semi-precious Stone Jewelry 





























The BUYERS’ DIRECTORY 


Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 
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NEW YORK NOTES 





I. Schachter, watch repairer and job- 
ber, is now located in Room 705, 71 
Nassau St. 

Herman Gelb, precious stones, has 
moved his offices from 36 W. 47th St., 
to 48 W. 48th St. 

The Geneva Clock & Watch Corp. has 
moved its offices from 20 W. 47th St. to 
551 Fifth Ave. 

The Rex Jewelry Co., Inc., has moved 





















from 121 Canal St., and is now located 
at Room 401, 83 Canal St. 

S. Skolink, jewelry manufacturer, 
formerly at 121 Canal St., is now located 
in Room 503 at 102 Fulton St. 

L. Schusterman, manufacturer of 
white gold and platinum mountings, is 
2" occupying Room 507, at 71 Nassau 
t. 

Joseph Sternman, manufacturing 
jeweler, formerly at 79 Nassau St., is 
now located in larger quarters, in Room 
304 at 106 Fulton St. 

Edward C. Lee, dealer in jewelry and 
novelties now at 1192 Sixth Ave., has 
leased a store at 114 E. 59th St., and 
will take possession May 1. 

Silverman Bros. have moved from 121 
Canal St. to 102 Fulton St., and are con- 
tinuing the manufacture of diamond 
Jewelry at that address. 

L. Paris, 64 W. 48th St., is opening 
a branch office in the Barkin building, 44 
W. 48th St., and will be ready for busi- 
ness there next Saturday. 

Mortimer B. Kling, head of the House 
of Jade, 65 Nassau St., returned last 
Thursday from a combined business and 
Pleasure trip through the southern 
States. 

Reeve & Schumann, Inc., for the past 
12 years at 512 Fifth Ave., will move 
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to the Dreicer building, 560 Fifth Ave., 
April 10. They will occupy the entire 
fifth floor. 

Ben Staufenberger, eastern represen- 
tative for the W. C. Edge Jewelry Co., 
Newark, N. J., is fast regaining his 
health at Dr. Barfield’s Sanitarium, 2100 
Speedway, Tuscan, Ariz. 

The Henry Davidson wholesale jewel- 
ry firm, which has been at 51 Maiden 
Lane for 30 years, has leased new quar- 
ters in 20 W. 47th St., and will take 
occupancy about April 15. 





Charles T. Dougherty of the Charles 
T. Dougherty Co., Inc., and William 
Scheer, of William Scheer, Inc., both of 
this city, recently returned from a fish- 
ing trip with a fine catch of sail and 
bone fish. 

William G. McDougall, retail jeweler, 
who for over 21 years has been located 
at 935 Eighth Ave., has leased a store 
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in the International Magazine building, 
300 W. 57th St., which he will occupy 
on and after May 1. 

An involuntary petition in bankruptcy 
was filed last Friday against Rose Fried- 
man, trading as Rose Friedman & Co., 
48 W. 48th St. The petitioning creditors 
and the amounts of their claims are: the 
Apex Jewelry Mfg. Co., Inc., $1,501; G. 
B. W., Inc., $733; and Feldstein & Man- 
delkern, Inc., $1,759. 

Max Reichblum, 2 W. 47th St., has 
executed a deed of trust to Sidney 
Ehrlich. The liabilities are estimated at 
about $20,000; while the assets are listed 
at approximately $1,200. The trustee 
has announced that as soon as all claims 
have been filed with his attorneys, Stern- 
berg & Rosen, 233 Broadway, distribu- 
tion will begin. The deed was executed 
Feb. 24. 

Hugo Oppenheim & Co., importers of 
diamonds, 20 W. 47th St., whose sales- 





man was robbed of his trunk of mer- 
chandise in Oklahoma City, Okla., on 
Feb. 14, have received their insurance 
on this loss. This claim, which was 
handled by Pendleton & Berger, was 
paid by William H. McGee & Co., under- 
writers, just three weeks after the rob- 
bery occurred. Hugo Oppenheim & Co., 
Inc., appreciate the prompt settlement. 

An involuntary petition in bankruptcy 
was filed against David Brill, retail 
auctioneer at 183 Broadway, last Thurs- 
day and Judge Francis G. Caffey ap- 
pointed the Irving Trust Co. as receiver. 


The petitioning creditors and _ the 
amounts of their claims are: Elsie Klein- 
berg, $500; Ben Cohen, $1,000; and 
Morris Suderov, upwards of $500. 


Prior to the filing of the petition in 
bankruptcy, an assignment for the bene- 
fit of creditors was filed. 

John C. Brent, 26 years old, pleaded 
guilty last Thursday before Judge Max 
Levine in the Court of General Sessions 
to a charge of attempted grand larceny 
in the second degree. The prisoner was 
arrested Feb. 17, by Officer Charles Col- 
lins after an attempt to rob the jewelry 
store of Benedict Bros., 168 Fulton St. 
He will come before Judge Levine to be 





(Continued on page 79) 
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A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account ‘here and are among our best friends today. 
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TRUST co COMPANY 


Capital, Surplus and 
Undivided Profits over 


Twenty-five 
Million Dollars 


We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 
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Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 


Carry one initial ring as sample 
Electros Free 


Jewelry Repairmen, send for this 
important handbook 


The Jewelry Repairer’s 















With larger YOu have a sale in sight. Orders 
Diamonds filled same day received. 

8p ite, All emblems and initials en- 
No. 6188 crusted on ruby and onyx on 


crnbews hand at all times in every finger 


s1Zé. 
615 Retail Display Emblem Cards 


This <3 Reg. Trade Mark original 
@uarantoces you gcaouinc diamonds, ae aa colors 


OLD RINGS MADE NEW 


We repair and rebuild any ring, also encrust any 
initial or emblem on any stone, or furnish new 
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2 DIAMONDS 4/100 each 
Te manger evel: ~ me Gold By John G. Replinger 
Ne. *see Order on five days’ memo. when Includes many valuable time and money-saving methods, 


Handbook 


Price, $1.25. 
Order a copy today. 


THE JEWELERS’ CIRCULAR 
239 West 39th Street NEW YORK, N. Y. 


ideas and recipes. 




















EARRINGS OF EVERY DESCRIPTION 
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"Wear Them With Pride” 





stones in all sizes and shapes. 


Prices Reasonable, 


Prompt Service. Try Us. 





C. Scheuer Co., 180 Broadway, New York City 








6746—$23.50 List Platinum and White Gold Shells 


HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 
Next size larger stone, $2.00 additional 
BUFFALO JEWELRY COMPANY 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 





SAMUEL STERN 
: 71 Nassau St., New York 

‘‘Baguette-Like”’ *Phone Cortland 4346 
Patented U. 8. A. 


Only ring that will mount Manufactures Fine Platinum 
round stones to appear square. ‘ewelry—Special Order Work. 











“Changeable Ring” 
Patented U. 8. A. 

















Banking Service for the Jewelry Trade 
WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 

all the financial and service resources of a great banking institution. 












MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 
81 Fulton Street, New York 
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sentenced today (Thursday). Detectives 
working on the case say Brent’s state- 
ment that his home was in Cleveland is 
untrue and investigation proved that the 
prisoner came from Boston. 

The Samuel Schreier Co., platinum- 
smith, now at 121 Canal St., will move 
to 161 Canal St., March 15, and will 
continue business at that address. 

Bernard J. Wiener, cutter of dia- 
monds, is notifying the trade that he will 
open a new diamond cutting factory and 
office at 71 Nassau St., in Room 1408, on 
Monday, March 17. 

Harry Levy, with M. Schussler & Co., 
of San Francisco, Cal., has arrived in 
New York on a buying trip, and while 
here is making his headquarters at the 
offices of L. & M. Kahn & Co., 6 W. 
48th St. 

Since last Monday J. M. Weissman, 
wholesale jeweler, has been doing busi- 
ness in new and more spacious quarters 
at 97 Nassau St. Mr. Weissman was 
formerly located at 38 Forsyth St., and 
in his new quarters has installed a watch 
material department. 

D. C. Davis, jeweler and inventor, 
Cincinnati, Ohio, was a caller at the 
offices of THE JEWELERS’ CIRCULAR last 
Monday. Mr. Davis is remaining in the 
Metropolis for an indefinite time, and 
while here is making his home at 275 
President St., Brooklyn. 

Samuel Bernard, head of the Time 
Service Co., 22 W. 48th St., delivered a 
lecture yesterday (Wednesday) before 
the Harlem Luncheon Association, at the 
Hotel Theresa, 125th St. and Seventh 
Ave. Mr. Bernard took as his subject 
“The Romance of Time Telling.” 

The annual meeting of the Jewelers 
Fraternal Association will take place 
this afternoon, (Thursday), at 1.30 
o’clock, in Room 703 at 15 Maiden Lane. 
An amendment to the constitution will 
be considered at this meeting, at which 
other important business will also be 
transacted. 

Lawrence D. Frank, it was announced 
several days ago, has resigned as presi- 
dent of Lawrence D. Frank, Inc., dealers 
in diamonds, 551 Fifth Ave., which cor- 
poration is now in the process of liquida- 
tion. After April 1 Mr. Frank will be- 
come interested in the business of S. C. 
Powell & Co., 2 W. 46th St. 

Barnett Pusrin, jewelry jobber, 59 
Chrystie St., left several days ago for 
a four months’ pleasure trip throughout 
the country, and upon reaching Cali- 
fornia will remain there for about a 
month. Mr. Pusrin is accompanied by 
his daughter, Doris Pusrin, the radio 
Soprano star, who left for a concert tour. 
1 The Brooklyn Retail Jewelers’ Asso- 
ciation will hold its regular monthly 
meeting tonight (Thursday) at 9 o’clock, 
in the Johnston building, 8 Nevins St. 
It is expected that a report on the organ- 
ization’s successful banquet held on Sun- 
day evening, March 2, will be made at 
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this meeting, and other important busi- 
ness will also be transacted. 

The Maiden Lane Outing Club will 
hold its annual meeting tomorrow (Fri- 
day) in the rooms of the Jewelers’ 24 
Karat Club, 15 Maiden Lane. The meet- 
ing is scheduled to open at 1.30 p. m., 
and after reports are read, officers will 
be elected and other important business 
transacted. The nominating committee 
has offered the following candidates for 
election: For president, Leo Leddy; 
vice-president Harry Anderson and sec- 
retary and treasurer, Jerome L. Grant. 

The Supreme Court hearing at which 
argument was to have been heard last 
Tuesday on a move to continue the tem- 
porary injunction restraining David M. 
Michel, jeweler, at 2 W. 47th St., from 
cutting, or disposing of the necklace 
given by the Emperor Napoleon to the 
Empress Marie Louisa has been ad- 
journed one week, and will be held next 
Tuesday. This action was taken on a 
motion to continue the injunction pend- 
ing trial of the suit instituted by the 
Archduchess Maria Theresa of Austria 
to recover the necklace. 

Thomas A. Cray, dealer in diamonds, 
1 Maiden Lane, is endeavoring to raise 
a fund of $300 for the purpose of hav- 
ing Henry Lawrence, a negro, who has 
served various concerns in the trade for 
many years, admitted to the Home for 
Aged Colored People. Henry, as he was 
more familiarly known to many people 
in the industry, served Chester Billings 
& Son faithfully for over 30 years, and 
after that concern suspended operations, 
was employed by the Jewelers’ Board of 
Trade. He has, however, become too old 
to work and admission to the home, it 
is believed, will prolong his life. Many 
jewelers are making contributions toward 
this worthy cause, and those who have 
not, and desire to do so, should send 
their contributions immediately to Mr. 
Cray at 1 Maiden Lane. 

In a recent decision made by arbi- 
trators appointed by the Supreme Court, 
the cases of the Triangle Jewelry Co., 
Inc., 41 Eldridge St., New York, against 
Abraham Adler; Solomon Adler against 
the Triangle Jewelry Co., Inc., and 
Abraham Adler against Samuel Lazan 
and the Triangle Jewelry Co., Inc., were 
dismissed. The first action, which was 
a replevin case to decide the disputed 
ownership of 55 platinum rings valued 
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at $1,500, alleged to be the property of 
the Triangle Jewelry Co., Inc., was dis- 
missed. The second action was a suit 
brought against the Triangle Jewelry 
Co., Inc., by Solomon Adler, a former 
employe, for alleged damages of $22,600, 
representing royalties unpaid upon an 
alleged breach of contract in which 
Adler had granted the Triangle Jewelry 
Co. exclusive right to use a formula for 
the manufacture of an alloy resembling 
but costing less than platinum. This 
suit was also dismissed. In the third 
action, Abraham Adler sued the Triangle 
Jewelry Co., Inc., and Samuel Lazan, a 
member of the corporation, for $100,000 
damages, charging alleged false arrest 
and malicious prosecution. This action 
was likewise dismissed. The arbitrators 
recommended in their decision that the 
contestants exchange general releases 
and discontinue all action without costs. 
The arbitrators were Abraham Forman, 
manufacturing jeweler, 142 Fulton St., 
Ira B. Livingston, and Clarence M. 
Davis. 
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Beware of This Swindler 








Man Posing as Night Club Entertainer 
Passes False Check on Brooklyn 
Jeweler 


Sam Schechter, jeweler, 87 Grand 
Ave., Brooklyn, N. Y., was the victim 
last week of a check swindler who ob- 
tained a watch and $13 in cash. A 
search is now being made for the man 
who posed as a night club entertainer. 

Mr. Schechter stated that the stranger 
came to his store several times previous 
to offering the fraudulent check, and in 
this manner became friendly with the 
jeweler. He made several inexpensive 
purchases and then one day last week 
selected a watch costing $7 for which 
he gave a check for $20. He received 
the timepiece and the difference in cash 
but it was not until later that the jeweler 
learned that the check, drawn on the 
Public National Bank, was worthless. 
The jeweler states that since the swindle 
he has learned that the man is known 
under several names. 

The swindler stands about five feet 
three inches tall and is believed to be 
about 28 years old. He wears glasses 
and stutters. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended March 8, 1930. 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 


GE cnatcentaveweuedeanacus $741,031.60 
Gold bars paid depositors...... 44,389.96 
26% 2 waa aee we acedes $785,421.56 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Bnchones 
DT a eas Vekse Chere ne She $7,502.91 
- Bis tank inca Ka waned 6,991.37 
- WES is waded ckaene ew uae 9,860.50 
Wasi dik Wcbasibacdewiload 10,497.36 
= inet wattnk mean omens 5,876.18 
. Waa: 408 6aiehaa ee adaans 3,661.64 
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The Columbia Guarantee Watch Re- 
pair is the name under which Aaron 
Mandel is now conducting his business 
at 2324 N. 29th St. 

Mrs. Mabel W. Glick wife of a Leb- 
anon, Pa., jeweler, was stricken with 
heart disease while attending to the store 
in the absence of her husband, and was 
found dead by her father. 

A. Zlotnick, formerly associated with 
Goldin & Jacobs, has established himself 
at 708 Sansom St., as a dealer in watch 
materials and also in the diamond and 
general jewelry business. 

Heavy loss was sustained by H. 
Adams, manufacturing jeweler on the 
first floor of the building, 803 Sansom 
St., when fire started in a smelting plant 
on the second floor and spread both up- 
ward and downward. Smoke and water 
also contributed to the damage suffered 
by the jeweler. 

The Ritter, Greenberg Co., Inc., jewel- 
ry and novelties, now located at 1006 
Arch St., will move on or about April 1 
to the Dobson building, 811 Chestnut St., 
where it will occupy the entire second 
floor. The concern will have larger and 


more commodious quarters and will be 
located in the heart of the wholesale 
jewelry district. 

Directors of the Better Business Bu- 
reau, which is largely responsible for 
partial elimination of the “fake” auc- 


tion evil here, have elected Harry C. 
Thayer of West & Co., president for a 
third term; Irving L. Wilson, vice-presi- 
dent; Walter K. Hardt, treasurer, and 
Philip Kind, S. Kind & Sons, jewelers, 
secretary. 

Jewelry clubs, which have _ been 
flourishing in Montgomery County, ad- 
joining this city, for several months, 
much to the disgust of legitimate jewel- 
ers, have been put on the black list by 
District Attorney Renninger, and pro- 
prietors, the majority of whom live in 
Philadelphia, have been warned by him 
to cease operations or face indictments. 
The system is similar to that of the suit 
clubs which also have been banned by 
the authorities. 

Fred J. Cooper, president of the Penn- 
sylvania Retail Jewelers’ Association, 
has lectured this month before two 
women’s __ clubs. At the Narberth 
Women’s Club on March 4, he gave an 
illustrated talk on “Silver,” and on 
March 6 he lectured on “Pearls” before 
the Women’s Triangle Club of German- 
town. On March 24 he will talk on 
“Silver” before the Women’s Club of 
Ridley Park. 

A man was arrested last week by op- 
eratives of a private detective agency 
summoned to a store at 109 S. 8th St. 
by a burglar alarm. The man, the police 
say, had entered the building through a 
rear window on the second story. Ac- 
cording to the police the man was work- 
ing about the safe when the alarm 
sounded in the agency and was caught 
before he knew of the alarm. He is 
being held in $1,200 bail. 
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The Tri-Pen Mfg. Co., manufacturer 
of pens and pencils, 14 Blount St., this 
city, will move in a few weeks to Paw- 
tucket, having purchased a building at 
581 Pawtucket Ave. 

A final meeting of the creditors of 
Harry Katz, doing business as Katz 
Bros., this city, in bankruptcy was held 
last week, the accounts of the trustee 
allowed, the estate closed and the bank- 
rupt given a discharge. 

Woodward Booth, secretary of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association, has re- 
turned to his desk at the association 
headquarters at the Biltmore Hotel, 
after a two weeks’ recreation trip to the 
West Indies. 

The Paragon Jewelry Co., Inc., this 
city, has been incorporated under the 
laws of Rhode Island with an authorized 
capital of $50,000 consisting of 500 
shares of common stock at $100 each. 
The incorporators are: Anthony Me- 
lone, 113 Pleasant St., Cranston, R. I.; 
Mary Melone and Arthur Albanese. 

A permit for the erection of a new 
manufacturing building by the Eastern 
Products Corp., at 21 Gordon Ave., has 
been issued at the office of the Inspector 
of Buildings. The new structure is to 
be two stories, of brick and will be 107 
by 78 feet to be used as a manufacturing 
jewelry plant and its estimated cost is 
given as $85,000. 

Archibald Silverman, of Silverman 
Bros., manufacturing jewelers, and a 
leader in Jewish philanthropy, was the 
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guest of honor at a dinner in Narragan. 
sett Hotel, March 4, on the eve of his 
50th birthday. Among the guests were 
Judge Ira Lloyd Letts of the Uniteg 
States District Court for Rhode Island, 
Collector of Port Emery J. San Souci, 
Mayor James E. Dunne, former Mayor 
Joseph H. Gainer, former Speaker of the 
Rhode Island House of Representatives 
Philip C. Joslin and Louis Bipsky, pres. 
ident of the Zionist Organization of 
America. Mr. Silverman has been a 
resident of Providence for 40 years, 
Charles Silverman, his brother, was host 
at the dinner. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Silverman, 
Frank Silverman & Co., Inc., New York 
city; Mr. Goldberg, Vogue Jewelry Co., 
New York city; Mr. Reinschreiber, Cahn 
& Co., New York city; Mr. Buckland 
and Miss Bloomgarten, Carson, Pirie & 
Scott, Chicago; Miss Tetrow, Joseph 
Horn & Co., Pittsburgh, Pa.; Messrs. 
Isaacs and Morganthal, Isaacs Bros, 
Inc., Los Angeles, Cal.; Miss Fox, 
Strawbridge & Clothier, Philadelphia; 
Miss Zastrow, the May Department 
Stores Co., St. Louis, Mo. 

The L. G. Balfour Co., manufacturing 
jeweler, 25 County St., Attleboro, has 
announced the completion of a contract 
to supply jewelry, insignia, rings, etc., 
to the National American Legion. The 
agreement involves approximately $250,- 
000 and is probably the largest contract 
of its kind in the history of the jewelry 
industry. To take care of expanding 
business, the company has commenced 
the addition to its physical properties, 
and new construction will include a 
three-story building which will give the 
concern some 14,000 square feet more 
space. The American Legion contract 
was negotiated by Henry A. Niven, vice- 
president and sales manager of the 
fraternal jewelry department, and W. 
C. Patt, production superintendent of 
the same department. 

Claude C. Ball, attorney of this city, 
has been appointed temporary receiver 
of the Scullian Jewelry Co., Inc., man- 
ufacturing jeweler, 100 Stewart St, 
under a decree entered in Superior Court 
by Judge Charles A. Walsh last week. 
The receiver’s bond was fixed at $10,000 
and a hearing was ordered for March 
18 on the appointment of a permanent 
receiver. The petition for the appoint- 
ment of a receiver was filed by Leo Bojar 
of this city, who states in his petition 
that he is the owner of 50 per cent of 
the capital stock of the Scullian Jewelry 
Co., Inc. He alleges that the corpora- 
tion is indebted to him in the sum of 
$11,028.72 and, in addition, that he has 
guaranteed the debts of the corporation 
by indorsement of notes or otherwise to 
the extent of $7,000. He alleges the cor- 
poration is insolvent in that it cannot 
meet its obligations as they mature. 
The other owners of the corporation are 
listed by Mr. Bojar as Daniel A. Scullian, 
Cranston, who is president and owns one 
share and Madeline Scullian, Cranston, 
who owns the remaining 49 shares of 
stock. 
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CHICAGO NOTES 


George Klinick, of L. Heller & Co., 
New York, spent several days of the past 
week in Chicago visiting their local 
offices and attending to business. 

A. H. Nitsche, platinumsmith and M. 
E. Toelcke, setter, are now located in 
Room 1314, Heyworth building. These 








men formerly were located on the ninth 
floor of this same building. 

J. H. Waechter, watchmaker to the 
trade, is now located in Suite 604, Hey- 
worth building. Mr. Waechter, formerly 
made his headquarters on the eighth 
floor of this building. 

George H. Thomas, Chicago manager 
for the Saart Mfg. Co., left on Sunday 
for a business trip to Detroit and other 
eastern points. Mr. Thomas will be 
away for several weeks. 

E. Harrison, watchmaker to the trade, 
removed his offices from Suite 1102 to 
800 Heyworth building. In making the 
move Mr. Harrison has larger and more 
convenient quarters. 

William Wechter, of Wechter Bros., 
Pittsfield building, spends a few hours 
each day at the office attending to duties, 
while recuperating from a recent oper- 
ation. Mr. Wechter was confined to a 
local hospital for several weeks. 

Irving Golden, representing Silber- 
mann, Kohn & Wallenstein, New York, 
stopped off in Chicago last week to call 
on his trade enroute home from the 
Pacific Coast where he spent several 
weeks, 

The Maymalco Club, a fun organiza- 
tion of May & Malone employes held 
its annual card party last Friday eve- 
ning at the Hotel Sherman. More than 
400 employes, members in the trade and 
friends participated in this event. 

Julius Garon, of the Duluth Jewelers 
Supply Co., Duluth, Minn., stopped off 
in Chicago last week to visit with mem- 
bers in the trade enroute home from 


Detroit where he visited the local branch 
office of the concern. 

W. T. Feetham, retail jeweler, Sault 
Ste Marie, Mich., called on many of his 
friends in Chicago during his recent 
visit to this city. Mr. Feetham left here 
for Hot Springs, Ark., where he will 
enjoy a good rest for several weeks. 

Ernest Fraulin, recently purchased 
the retail jewelry business of J. H. Wat- 
son, 1454 E. 55th St. Mr. Watson will 
devote his entire time to his other store 
at 1205 E. 55th St. Mr. Fraulin, for- 
merly was in business at Milwaukee. 

Jack Lipsker, representing the Gold- 
smith Bros. Smelting & Refining Co., 
left last week on a business trip through 
the South and South West. Mr. Lipsker 
will be away for some time calling on 
his trade. 

Arthur Lundquist, manager of the 
Chicago office of the George H. Fuller & 
Son Co., left on Saturday to motor to 
Florida where he will join Mrs. Lund- 
quist, on a three weeks’ pleasure trip. 
Mrs. Lundquist has been in southern 
Florida for several weeks. 

F. J. Schneider and J. Ughetti, are 
now associated with the sales depart- 
ment of Emil Braude & Sons, Inc., whole- 
sale jewelers and watch importers. They 
will call on the trade through the Middle 
West with Braude’s line of watches. 
Both these men have been identified with 
the jewelry industry for many years. 

Mr. and Mrs. I. Daniels, of Chicago 
announce the engagement of their daugh- 
ter, Ruth, to Ben Zion Ginsburg. Mr. 
Ginsburg, is well known to the trade in 
Chicago and the Middle West. For many 
years he was in business for himself and 
during the past two years has been con- 
nected with P. & A. Braude, wholesale 
jewelers, Heyworth building. 

Pat Reardon, Iowa and Kansas repre- 
sentative of J. R. Wood & Sons has 
completed an extensive business trip 
through his territory and after spending 
a few days at the Chicago offices re- 
plenishing his stock left on another trip 
through the territory. W. H. Buck- 
master, also of this firm spent a few 
days of the past week in Chicago and 
is again calling on his customers. 

J. W. Hook, of Hook & Simons, 
manufacturers’ representatives, Pittsfield 
building, is making a business trip 
through the Middle West and will be 
away for three weeks. Hook & Simons, 
announce they have made satisfactory 


arrangements with the B. M. Shanley, 
Jr., Co., of Newark, N. J., to handle its 
line through the Middle West in con- 
junction with the lines they are now 
carrying. 

J. R. Wrayton, who has made his home 
in San Francisco, Cal., for a number of 
years, moved his family to Chicago re- 
cently and will make his permanent 
home here. Mr. Wrayton represented 





Durand & Co., of Newark, and Bayardi 
Bros., of Chicago, on the Coast. He will 
represent these same firms on the Coast 
and through the Middle West. His 
Chicago headquarters are at the Bayardi 
Bros. offices, 57 E. Jackson boulevard. 

Olson & Molyneaux have opened offices 
and a shop in Suite 1210 Century build- 
ing, 202 S. State St., where they are 
conducting a manufacturing jewelry 
business, specializing in fine platinum 
jewelry. Oscar S. Olson and Howard R. 
Molyneaux are the interested partners. 
Both of these men have been associated 
with the jewelry business in Chicago for 
a great many years, working for the 
larger manufacturers in this city. 

The Waterbury Clock Co. and the 
Ingersoll Watch Co. have changed the 
names of their companies and in the 
future will be known as the Ingersoll- 
Waterbury Co., of Waterbury, Conn. 
The Chicago branch formerly was in- 
corporated under the laws of Illinois, 
but this corporation will be dissolved 
and will be known as the Ingersoll- 
Waterbury Co. Local headquarters are 
at 111 N. Canal St. 

M. L. Wexler and Alfred A. Fox, have 
entered into business for themselves 
under the name of Wexler & Fox. They 
are conducting a manufacturing and 
diamond setting business, and have 
secured desirable quarters in Suite 602, 
Heyworth building, 29 E. Madison St. 
Both these men have been associated in 
the jewelry industry for a great many 
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years, Mr. Fox, for the past four years 
was in business for himself at 32 N. 
State St. Mr. Wexler was in business 
for himself at 5 N. Wabash Ave., for 
several years. 

A lease on a store at 330 S. State St. 
was recently closed by Samuel W. Law, 
jeweler. 

Ed Boes, of the Norris, Alister-Ball- 
Bridges Co., left on Saturday for the 
East, where he will spend about two 
weeks looking over new merchandise. 

Bert Merrill, jewelry buyer for the 
A. C. Becken Co., is making a 10 days’ 
business trip to Providence and the East. 
Mr. Merrill will devote his entire time 
looking for new merchandise. 

Joseph Zalinsky, proprietor of a 
jewelry shop in the Stickling building, 
160-162 Milwaukee St., Elgin, IIl., suf- 
fered a $1,000 loss to his stock and fix- 
tures in a fire on March 2. 

Harry Levy, of M. Schussler & Co., 
San Francisco, called on many of his 
friends in Chicago last week enroute to 
the eastern markets. Mr. Levy will 
remain in the East for about a week, 
and will stop off in Chicago again on 
his way home. 

The business of Dean & Co., general 
dealers in jewelry has been incorporated 
under the laws of Illinois with a capital 
of $10,000. The concern is located at 
29 E. Madison St. The incorporators 
are: D. Neiman and L. S. and D. Wein- 
berg. 

A showroom has been leased for five 
years in the Decorative Arts building, 
Michigan Ave., and Ontario St., by the 
Skinner-Hill Co., of New York. The 
firm which handles mostly English mer- 
chandise deals in silverware, glassware 
and pottery. 

Fred Haller, Chicago manager for the 
William C. Greene Co., and Arnold & 
Steere, is making a visit to the home 
offices. Mr. Haller recently joined the 
sales department of this organization 
and wert there to get his new line. For 
many years Mr. Haller was associated 
with the Ostby & Barton Co. 

George Simmons, manufacturers’ rep- 
resentative with offices on the 12th floor 
of the Heyworth building, announces 
that he has made arrangements with T. 
G. Frothingham & Co. of North Attle- 
boro, to represent them in the Middle 
West and South. Mr. Simmons will 
handle this line in connection with the 
Waite-Evans Co. line of Attleboro. 

William Schwob, general manager for 
J. R. Wood & Sons, spent a few days of 
the past week in Chicago visiting at the 
local offices. Mr. Schwob recently re- 
turned from Europe where he visited the 
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diamond markets and the Omega watch 
factories at Geneva and Bienne. R. A. 
Hunkin, director of gold sales for the 
concern, was also a visitor at the Chi- 
cago office last week. He completed a 
trip through the South and left here for 
Denver and the Pacific Coast. 

The annual meeting of the Heyworth 
Building Protective Association was held 
last Thursday afternoon. During the 


four years this association has been 
functioning the building has been free 
of trouble. Harry J. Baby, of the Harry 
J. Baby Co., was elected president and 
C. A. Lundquist, of the George H. 
Fuller & Sons Co., secretary and treas- 
urer. Members elected to the Board of 
Directors are as_ follows: Thomas 
Stanek, Charles Bartling, H. A. Esterly, 
J. Jacobson, Milton Pence and G. Ed. 
Trebing. 








CLEVELAND 


Emil Katz, retail jeweler, has opened 
for business at 10613 St. Clair Ave. 

The Hoefert Jewelry & Loan Co., lo- 
cated in the Hollenden Hotel building on 
Superior Ave., has discontinued business. 

The Willoughby Jewelry & Optical 
Co., now located on Erie St., is preparing 
to move into larger quarters in the Ter- 
minal building. 

Klivans of Cleveland, Inc., credit 
jewelers have been incorporated under 
Ohio laws for 250 shares no par value 
by Allan Klivans and others. | 

The Small Jewelry Co., Inc., now lo- 
cated in the Euclid Arcade will move 
into a store in the Leader News building 
on Superior Ave. and E. Sixth St. 

Mrs. Helen Armentrout wife of W. 
Armentrout, jeweler, Shelby, Ohio, 
passed away at the age of 29 years, 
after a short illness. 

J. Mills, 2251 Ontario St., will move 
to the corner of E. Ninth St. and Vin- 
cent Ave. The store is being remodeled 
and a new front installed. 

The Community Jewelers, Inc., Elyria, 
Ohio, has been sold to Harry Chaplain. 
This store is one of a chain in several 
States controlled by the Rudolph Deutsch 
Co., jeweler, Cleveland. 

The Lewis Jewelry Co., Colonial 
Arcade, was the victim of a thief early 
last week who cut a hole in the display 
window facing Prospect Ave. and then 
stole a few pieces of jewelry of nominal 
value. 
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DETROIT 


Harry F. Millar, well known in the 
jewelry business in Detroit, is now ep. 
gaged in business individually as an im. 
porter and jobber, with headquarters at 
1807 Book-Cadillac Hotel. 

Harry Feinberg, who for a number of 
years was employed by various credit 
jewelers in Detroit, has recently moved 
to Los Angeles, Cal., where he has ep. 
gaged in the credit jewelry business for 
himself. 

A. H. Cardy, retail jeweler, Lansing, 
Mich., was in Detroit recently buying 
new merchandise for his spring trade, 
He brought encouraging reports from 
that part of the State and anticipates 4 
steady advancement of retail buying. 

Reid Berkey, of the Charles A. Berkey 
Co., Detroit, is making an extensive sales 
trip through the South West. He re 
ports to the home office that the jewelry 
business in that area is on an upward 
trend and that the early spring business 
will be considerably better than was at 
first expected. 

Schaffer & McNinch, is the name of a 
new jewelry concern which has recently 
opened for business at 300 American 
Radiator building in Detroit. This firm 
is carrying a line of novelty jewelry. 
Art Statler, diamond setter, and Alfred 
A. Helfgott, watchmaker, formerly in 
the Metropolitan pbuilding, also have 
moved to the foregoing address. 


INDIANAPOLIS 


Steele’s jewelry store has been opened 
at 529 S. Main St. Elkhart. 

Otto Graf, Indianapolis jeweler, has 
moved his shop from 19 E. Ohio St. to 
116 E. Washington St. 

The Voght jewelry store in the 100 
block E. Lincolnway, Mishawaka has 
been discontinued after 32 years of busi- 
ness in Mishawaka. 

The Stanley Jewelry Co., Inc., Indian- 
apolis, has been incorporated with 4 
capital stock of 300 shares no par value 
The directors are: Alex Levinson, Perle 
Levinson, George A. Cohen and Ray 
Cohen. 

The jewelry store of C. H. Ankeny é 
Co., Lafayette, was destroyed by fire last 
week. The loss is fully covered by it 
surance. It is understood that there wil 
be little or no salvage except for th 
goods in the safe. The equipment, fur 
nishings and fixtures were destroyed. 














Fred Pribble has purchased the jewel 
ry stock of Dr. Elinar Thoreson, Winne 
bago City, Minn., and has moved his 
business from the C. H. Moulton drug 
store where he was formerly located t 
the Thoreson building. 
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MILWAUKEE 


Milton H. Klopf, Milwaukee jeweler, 
formerly located at 990 Kinnickinnic 
Ave. has moved into his new store at 
1049 Kinnickinnic Ave., four blocks 
South of the former location. 

William Barnell & Co. have been in- 
corporated to operate a jewelry store 
at Hayward, Wis. The concern is capi- 
talized at $5,000, representing 50 shares 
at $100 each. The incorporators are: 
William Barnell, S. Silesky and I. Sile- 
sky, all of Hayward. 

Fire at the Ewald Hammermister 
jewelry store at Baraboo, Wis., caused 
extensive damage to the stock. All 
plate glass show windows of the jewelry 
store were cracked by the heat. The 
stock was only partially covered by in- 
surance, according to Mr. Hammer- 
mister. 

A jewelry exhibit is being made at 
the Milwaukee Layton Art Gallery by 
Frank Gardner Hale of Boston. The 
display includes handwrought jewelry 
including rings, bracelets, necklaces and 
enamels. Mr. Hale lectured before a 
group of art students and interested 
jewelers during the course of his visit 
here. 











LOS ANGELES 


Philip Wolman, now in the Title Guar- 
antee building, is removing to the Metro- 
politan building, Suite 603. 

Charles E. Strait, 3913% S. Western 
Ave., has removed to 4009 S. Western 
Ave., where he has much larger quarters. 

Louis Onofrio, diamond setter, has re- 
moved his shop from 811 Title Guarantee 
building, to Suite 915 in the same build- 
ing. 

E. C. “Mac” McKeen, representing 
the Waltham Watch Co., in the West, is 
making his semi-annual trip to the Coast 
and will be in the city for several days. 

Fred and Roger Cannon, both making 
Pacific Coast territory, for Koke, Slaudt 
& Co., have returned and report business 
as beginning to show a little more 
activity. 

Frank E. Randall, formerly connected 
with M. Weinstein, diamond importer, 
Roosevelt building, has opened a sales- 
room for himself in the Metropolitan 
building. 

Albert P. Pretzfelder, of Bayer, Pretz- 
felder & Mills, New York city, in charge 
of the Pacific Coast territory, was seen 
in the city last week. He reports busi- 
hess as satisfactory. 

Max Noak, Santa Rosa, accompanied 
by his wife, was in the city, last week, 
buying his spring stock. Charles and 
Walter Wickersham, of the Wickersham 
Jewelry Co., Bakersfield, also came to 
the city last week. 

H. Preston Smith, who recently re- 
signed as president of the George D. 
Davidson Co., S. Hill St., has returned 
from a two months’ trip to New York. 
While there Mr. Smith made connections 
for representing several lines of jewelry 
here on the Coast. 
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A. M. Armbruster, western Coast rep- 
resentative of the Illinois Watch Co., 
and the MHamilton-Sangamo Corp., 
Springfield, Ill., has been in the city for 
several days. He is looking for an office 
here in the Metropolitan building, as he 
intends to make Los Angeles his Coast 
headquarters. 

Max Levy, representing the Unter- 
meyer-Robbins Co., New York city, left 
here last week, after spending 10 days 
calling on the trade. Mr. Levy, who 
made a careful survey of business con- 
ditions on his trip across the continent, 
declares that he found jewelers, for the 
most part, optimistic. 

Victor Hahn representing A. I. Hall 
& Son, Inc., Metropolitan building, has 
returned from his territory in southern 
California towns, and Peter Dardis, 
covering San Diego and nearby towns, 
also has returned. Both report good 
business, and the business for February 
exceeds that of 1929 by a small per- 
centage. 

Anton J. Descartez has taken over the 
establishment formerly owned by I. 
Berg, 719 S. Los Angeles St., in the 
wholesale district. Mr. Descartez was 
for five years with Armor & Brown, in 
the Title Guarantee building, but later 
with Donald Nicolson, 1157 S. Broadway. 

Police headquarters has notified jewel- 
ers and pawnshops generally over the 
country to be on the outlook for a cameo 
brooch, of antique origin, on which the 
portrait of Mary Queen of Scots, is 
chiseled. The profile is surrounded by 
42 pearls. The brooch is considered 
priceless by its owner. Also the jewelers 
are warned to be on the alert for $6,000 
worth of diamonds and other jewels 
stolen from homes of Los Angeles 
jewelers and residents. 

William E. Phillips, arrived at his 
offices earlier than expected from a trip 
through his southern and eastern terri- 
tory, as he hurried to get back here in 
time for the Jewelers Golf Association 
tournament which was held March 5, in 
Pasadena. He left the next day for San 
Francisco, with a representative of one 
of the manufacturers’ lines he carries. 

Louis J. Andreini, head of the firm of 
Andreini & Smith, manufacturing jewel- 
ers, Title Guarantee building, “put one 
over” on his many friends in southern 
California, by getting married without 
the news leaking out for several weeks. 
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It was told in “confidence” to a JEWEL- 
ERS’ CIRCULAR reporter, this week and 
Mr. Andreini confirmed the report. 








SAN FRANCISCO 


Al. Grossman has taken a position as 
salesman with J. H. Spiro and will 
travel part of the State of California. 

B. Shemanski who has had offices for 
years in the Mutual building, as repre- 
sentative of Swiss watch concerns, is 
retiring temporarily from business. It 
is understood that his health necessitates 
a rest. 

Levy & Cresalia are enlarging their 
offices in the Mutual building by taking 
additional space. They are also install- 
ing entirely new fixtures, including new 
showcases and the offices are being re- 
decorated, giving the firm one of the 
finest suites in the building. 

Mr. and Mrs. Moritz have announced 
the marriage of their daughter, Lor- 
raine Roma to Bernard Abrams, on 
Tuesday, Feb. 25, at the Hotel Sir 
Francis Drake, San Francisco. Mr. 
Moritz is a well known jeweler of Port- 
land, Ore., and the bridegroom is con- 
nected with the firm. 

J. W. Leavenworth, treasurer of the 
R. Wallace & Sons Mfg. Co., and C. 
D. Morris, also from the factory, have 
been visiting their representative the W. 
B. Glidden Co., in this city. Charles 
Fisher of the Glidden concern has left 
for his spring trip through the North 
West. 

Heads of wholesale jewelry firms and 
their employes, took keen interest in the 
third annual baseball match between the 
younger jewelers of the Kamm building 
and those of the Mutual building. The 
game was played at Ewing Field, on 
March 1. The Kamm building aggre- 
gation won 6 to 5. 

W. C. Bowlen, vice-president of the 
Rogers, Lunt & Bowlen Co., Greenfield, 
Mass., has been paying a visit to this 
city. Arthur W. Bennett located in the 
Bankers’ Investment building is the 
Coast representative of the company, 
and when seen by a representative of 
THE JEWELERS’ CIRCULAR in Mr. Ben- 
nett’s offices, Mr. Bowlen said that he 
had been staying in Long Beach, Cal., 
and had just come up from southern 
California. 

Fred Webster of the International 
Silver Co. was expected to reach Coast 
headquarters here about March 8, com- 
ing from Meriden, Conn. I. F. Pearce, 
formerly with the R. Wallace & Sons 
Mfg. Co. at Wallingford, is joining the 
Pacific Coast sales force of the Interna- 
tional Silver Co., and is expected to 
arrive about March 15. E. V. Saunders, 
Pacific Coast manager for the Interna- 
tional concern, returned early in March 
from visiting the Los Angeles offices of 
the company. He said that business on 
the Coast is proceeding very satisfac- 
torily and that recent rains have given 
promise of agricultural prosperity for 
the State and people in California are 
feeling optimistic. 








Universal Clock & Globe Corp. World 
Map and Timepiece 


A new instrument known as the “Uni- 
clok,” will soon be manufactured at a 
plant recently located in Wilmington, 
Del., by the Universal Clock & Globe 
Corp. under patents now owned by the 
Uniclox Corp., also of Delaware. 

The Uniclok looks like an ordinary 
school or scientific globe, with an elec- 
tric Telechron clock in its base. 
tric bulb inside the terrestrial sphere re- 
flects light and shadow on the outside 
surface, which indicates day and night 
in the hemispheres and shows the sea- 
sons in the various quarters of the earth. 
A motor-operated fixture automatically 
depicts the changing position of the 
earth relative to the sun, affords current 
information about the rising and setting 
of “Old Sol,” the time, and the hours of 
light and darkness anywhere, any 
time. The globe rotates on its axis once 
daily. The date of the year any place 
on the earth is also shown. 

The device is used in schools and col- 
leges, libraries, steamship offices, scien- 
tific laboratories and many other places. 
The Uniclok is to be displayed this 
month in the duPont exhibit building on 
the boardwalk at Atlantic City, N. J. 


* * * 
Niton S. A., Inc., New York, Intro- 
duces Unique Platinum Watch 


Illustrated below is a_ platinum 
watch set with fancy shaped and round 
cut diamonds. The movement is made 
with a jumping hour. The dial in the 
center turns by itself with a painted 
indicator showing the minutes. When 
the indicator turns to the point of 60, 
the hour jumps automatically. There are 
no hands on this movement. 

It is something out of the ordinary 
and it has only recently been put on the 


This platinum 
watch set with 
fancy shaped and 


An elec- . 
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market. On this particular design of a 
watch, the space of the jumping hour is 
covered by a baguette diamond as indi- 
cated in the illustration. The watch is 
a creation of Niton S. A., Inc., New York. 


* * * 


Pacific Coast Offices of Baker & Co. 
Are Enlarged 


The activities of Baker & Co., Inc. are 
growing and expanding rapidly in Los 
Angeles, Cal., according to L. D. Mor- 
gan, their representative on the Pacific 
Coast. In the East, of course, the rapid 
expansion of the corporation and its con- 
solidation of other factories, is well 
known. 

Mr. Morgan says that their absorption 
of the Interstate Smelting & Refining 
Co., of Newark, N. J., Herper Bros. and 
Fisher Meyer, all of Newark, N. J., and 
the platinum division of Roessler & Hass- 
lacher Chemical Co., New York, have 
placed them in a position to give re- 
markable service to the manufacturing 
jewelers. The corporation’s offices in 
the Phelan building, Los Angeles, have 
been trebled in size and further expan- 
sion is now being planned. 


* * * 


St. Louis Concern Arranges for 
National Advertising Campaign 


The increasing demand for Priscilla 
platinum encased wedding rings and 
diamond rings has prompted the Hisen- 
stadt Mfg. Co., St. Louis, Mo., to ap- 
propriate a substantial advertising 
budget for the 1930 season. Wedding 
rings made by the concern will be the 
keynote of the campaign, with diamonds 
and jewelry prominently mentioned. 

The advertising schedule provides for 
publication of advertisements regularly 
throughout the entire year. These ad- 
vertisements will appear in the roto- 
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gravure sections of many leading metro- 
politan newspapers. In support of this 
campaign, displays and sales promotional 
material will be used. The Priscilla 
trade mark will be featured in all of the 
advertising. 

* * * 


R. Wallace & Sons Mfg. Co. Supply 
Silver for New Hospital 


Silverware by R. Wallace & Sons 
Mfg. Co., Wallingford, Conn., has been 
selected for use in the new $4,250,000 
Doctors’ Hospital, overlooking the East 
River and Hellgate Bridge which was 
opened Feb. 17. This hospital is one of 
the finest in the country and R. Wallace 
& Sons Mfg. Co. are pleased to report 
the selection of their silver for this hos- 
pital. 


* * &* 


Hollywood Bracelets Grow More 
Popular Day by Day 


One of the outstanding novelties of 
the past season is the Hollywood brace- 
let whose popularity seems to grow 


greater every day. These slave brace- 
lets which carry an identification panel 
for the wearer are made for men and 
women and can be used either as watch 
or plain bracelets. The designer and 
manufacturer, Alexander R. Krause, of 
6605 Hollywood Boulevard, Hollywood, 
Cal., is now making them in 14 karat 
gold, gold-filled and sterling silver and 
is receiving orders from jewelers all over 
the country. Originally popular among 
the moving picture colony, they have ap- 
pealed to men and women everywhere; 
so much so that imitations of various 
kinds have already appeared on the 
market. However, this has not seriously 
affected the sale of the original line 
whose design and name are controlled by 
Mr. Krause. 
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An Innovation in Pen Set Boxes 


Realizing that appearance in the store 
js one of the major elements in the sale 
of fountain pens and pencils, the Conklin 
Pen Co. is packaging its new Endura 
Symetrik green and black line in an un- 
usually attractive set box. 

This new Conklin box presents the 
set mounted vertically on a _ strong 


An attractive pen set box 


winged panel, the whole resting on a 
durable base of sufficient weight to hold 
the entire display rigid on counter or in 
window or case. The wings fold in when 
the cover is placed on the box for de- 
livery to purchaser. The entire set- 
mounting is richly done in black and gold 
in modernistic design. The color tones 
used in the box contrast strikingly and 
admirably with the color combination in 
the product. 


* * 


Swartchild & Co., Chicago, An- 


nounces Important Acquisition 


Announcement has been made that 
Swartchild & Co., 29 E. Madison St., 
Chicago, has taken over the stock of 
watch materials of the manufacturing 
plant of the Dueber-Hampden Watch 
Co., of Canton, Ohio, which has been 
dismantled and moved. 

* a A 


Now Comes the “1847 Rogers Baby” 


SAN FRANCISCO, CAL., March 7.—The 
following letter was received by the In- 
ternational Silver Co., at Meriden, Conn., 
from Alameda, Cal.: 

“We are writing to tell you of an un- 
usual incident that we thought might be 
of interest to you. 

“On Jan. 1, 1930, a little daughter was 
born to us at ‘Tennants’ Maternity 
Home,’ 1716 Chestnut St., Alameda, Cal. 

“Our name is ‘Rogers’ too and as it 
happened that our baby was the 1847th 
baby born at this home, so they called 
her ‘1847 the Rogers Baby.’ Her name 
Is ‘Ramonia May,’ and in closing we just 
want to say, you may have the ‘1847 
Rogers Silver,’ but we have the ‘1847 
Rogers Baby.’ ” 

Signed, Mr. and Mrs. C. M. Rogers. 
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The letter was forwarded to the Coast 
headquarters of the company here and 
E. V. Saunders, coast manager for the 
International Silver Co. sent the follow- 
ing letter to the parents of the Baby: 


“Dear Mr. and Mrs. Rogers: 

“This will acknowledge your very in- 
teresting letter of Feb. 7 and, first of 
all, we wish to extend hearty congrat- 
ulations on the arrival of Ramonia 
May, the 1847 Rogers Baby. 

“While we feel great pride in our 
ware, we are sure that you have a 
greater pride and joy in the baby which, 
if you will pardon us, we would like to 
feel is partly ours. 

“To commemorate her birthday, we 
would like very much, if you would ac- 
cept some little gift which she may use, 
bearing the ‘1847 Rogers Bros.’ trade 
mark. Not being familiar with her tem- 
perament, her likes and her dislikes, we 
hesitate to make a choice and therefore 
suggest, if convenient to yourselves, that 
you call at our offices which will give us 
the pleasure of knowing you and, at the 
same time, presenting you with a gift 
with our best wishes for many happy 
birthdays. 


“Very cordially yours, 
“International Silver Co.” 


* * * 


L. E. Waterman Co. Makes Attractive 
Display at Atlantic City 


A display of Waterman’s pens in a 
marine setting with a Statue of Liberty 
in the background was the feature of a 
prominent Boardwalk window at the du 
Pont Products Exhibit held recently at 
Atlantic City. The principal floor deco- 
ration of the space had been built up to 
simulate water, the natural colors of 
which were reproduced by combining dif- 
ferent shades of cellophane, white be- 
ing laid over blue. In this decorative 
piece, pen desk sets in boxes were shown 
riding the waves like small rafts. The 
Statue of Liberty in the background was 
encircled by a caption reading “The 
Pen Enlightens the World.” Reproduc- 
tions of a ship, a buoy and other typical 
marine decorations were part of the 
scheme. The whole was lighted bril- 
liantly. 

The display featured the 47th anniver- 
sary of L. E. Waterman Co. The new 
Patrician pen was the product around 
which the display was. built. 


* * * 


Dennison Mfg. Co. Opens New Show- 
room in New York 


The new Dennison showroom for the 
display of holiday merchandise at 225 
Fifth Ave., New York, is an excellent 
expression of the application of artistic 
skill and psychological technique to the 
old art of salesmanship. Here every ef- 
fort has been made to design a room 
which gives the buyer facility in select- 
ing merchandise easily and pleasantly. 
Curtained alcoves, forming separate 
small rooms, insure each buyer against 
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interruption and provide him with every 
aid toward intelligent and efficient selec- 
tion. A complete sample line is available 
in each alcove. : 

Separated from the main showroom by 
a paneled door is a conference room. 
This room serves the purpose its name 
implies and is also the office of the man- 
ager of this sales unit of the Dennison 
Mfg. Co. 


* * * 


Coty Creates Perfumed Manicure Set 


Realizing the importance of perfume 
in the everyday life of women, Coty, 
Inc., has created a perfumed manicure 
set which is meeting with favor, par- 
ticularly among retail jewelers handling 





New perfumed manicure set 


perfumes. Each item which makes up 
the set has been chosen only after care- 
ful study. 

These creations have been grouped in 
attractive ensembles, the beautifully 
shaped bottles and silver tone topped 
jars being fitted into a permanent tray, 
which is an adornment to any dressing 
table. The set is presented in a Coty 
style box of gold, black, and orange. 

Large individual refill sales for these 
attractive sets have already been de- 
veloped, and Coty announces that ex- 
tensive advertising is already being run 
in national publications and newspapers 
throughout the country. 


* * * 


T. G. Hawkes & Co. Issue Brochure to 
Mark Fiftieth Birthday 


In commemoration of their 50th an- 
niversary, T. G. Hawkes & Co., Corning, 
N. Y., have issued an attractive and most 
interesting eight-page brochure entitled 
“The Romance of Beautiful Crystal 
Glassware.” The book is beautifully 
illustrated and contains a brief history 
of the Hawkes concern. On the front 
cover appears a dining room scene of 
Colonial days. 

The firm was established a half cen- 
tury ago by Thomas G. Hawkes, who 
came of a family of glass makers. Since 
its establishment the business has flour- 
ished and the concern has built up an 
enviable reputation as makers of rock 
crystal glassware. Some specimens of 
the Hawkes concern’s product are on 
display at the Smithsonian Institute, 
Metropolitan Museum of Art, the White 
House and several other equally famous 
places. 
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BETTER RETURNS 
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S$ to the antiquity of remontoires or 

rewinders or constant force escape- 
ments, Berthoud in his Histoire de la 
Mesure du temps par les Horloges, 
qotes from a Memoire signifié par la 
communauté des Horlogers de Paris 
entre Pierre Rivas, 1751, that of which 
the following is a translation “An old 





faite 


Hh: 













hy 
{NNN 


“weld 





li 





Fic. 1 


The verge escapement with balance called 
Poliot. The earliest form known reaching 
back perhaps to the 12th century 


German clock made about 1600, and the 
balance of which was a foliot which 
Proved its antiquity, belonged to M. le 
président De Lubert. It struck the hours 
and quarters, and was astronomical, a 
temarkable feature for that period. The 
bins of the striking part re-wound at 
tach quarter the spring of the going 
tain enclosed in a barrel. This inven- 
ton was applied by its author to the 
tek solely to give it greater regularity 
by making the train pull more equally.” 
Berthoud adds “if this is true, which one 
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Development of the Escapement 


By PAUL M. CHAMBERLAIN, ME. 


cannot doubt, the remontoire d’egalité is 
very ancient, and the clock made in Ger- 
many about 1600 is the first known in 
which the arrangement is applied.” 

Christian Huyghens (1625-1695) in De 
Horlogio Oscillatoire 1673, says, that 
which translated is “I attach to the 
crown wheel by means of a well finished 
cord a small weight, which alone moves 
this wheel: the rest of the clock is em- 
ployed in rewinding at each vibration 
this weight to the same height in such 
a manner that when one pulls one of the 
cords the motive power acts, neverthe- 
less, always in the same direction on 
the wheel work. This new arrangement 
produces a much more constant force in 
the machine.” 


HE abandonment of a rational prin- 

ciple because of many failures to 
make satisfactory use of it is frequently 
retried in later years, after one or an- 
other factors such as technique or mate- 
rials have been improved, with success. 
It is only fair, however, to quote some 
old opinions of eminent horologists tend- 
ing to discourage the search for a satis- 
factory remontoire. I am indebted to 
Mr. Harrison Frodsham who gathered 
the following quotations. Sir E. Beckett 
(E. B. Dennison) in Clock and Watch 
Making “They have never come to any 
good and I do not believe they ever will 
in watches, although I have myself 
helped to introduce them into large 
clocks, where it was pronounced equally 
certain that they must fail. But the 
conditions are essentially different in so 
many respects, that no inference can be 
drawn from one which can be of any 
use for the other. . Nothing is more 
requisite to impress on horological in- 
ventors than this, that nothing more 
complicated than what is now in use has 
the smallest chance of being adopted. 

Saunier discussing Breguet’s abandon- 
ment of the watch escapement which 





CIRCULAR 





* 


he employed, “though it was and is one 
of his least titles to fame (it gave no 
better results than the ordinary chro- 
nometer escapement, and did not even 
sustain these, notwithstanding it was ex- 
ecuted as probably only he could have 














FIG. 2 


The earliest form of applying the pendulum 
to the verge escapement, 17th century 


made it),” concludes “that it was be- 
cause experience showed that no force 
is really constant, that every escapement 
is a combination of terms which alter 
with time.” And “that success 
in the future equally with the present 
is assured to that one which presents 
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Every Workroom Needs 
This Dust Collector 


LEIMAN BROS. 
| Patented 


POLISHING 
DUST COLLECTOR 


Makes working a pleasure. 


No need to breathe dust that is not only 
uncleanly but irritating to the nasal and 
throat passages as well as positively 
dangerous. 


GET THE FREE INFORMATION 


LEIMAN BROS,., Inc. 


23 (BA) Walker St., New York 
Makers of good machinery for 40 years 
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Bearing the Dixon Name 


DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muffles 
DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffies, be DIXON-MADE. Write for 
Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 


Jersey City. New Jersey 
Established 1827 
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the fewest number of terms, and the 
embination the least susceptible of 
modification by usage.” 








LAbbé Soumillle 
Fic. 7 


A variation on the preceding by the Abbe 

Soumille. e rod D driven by the crank 

B should be shown back of the oscillating 
wheel A 


AUNIER is altogether against bal- 
ance remontoires In his Grand Traite 
@Horlogerie Moderne he does not give 
a single example: he points out how they 
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Fia. 4 


Angles for construction used by Thiout 


waste force and says that the search 
after constant force in a spring is chimer- 
ical. “Theory and experience agree in 
proving that,.save in a small number of 
exceptional cases, the employment of 
these expensive arrangements, difficult 
both to make and keep in repair, offers 


in chronometrical machines of small 


dimensions, inconveniences which are 
balanced by no serious advantage.” 
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Charles Frodsham in A Few Facts 
1862. “Perfect timekeeping by the 
remontoire escapement is ‘The watch- 
makers’ philosopher’s _ stone.’ ‘The 
remontoire is as false in its results as 
its principles are alluring and plausible. 
It has its uses in large turret clocks, but 
is quite abandoned by the experienced 
chronometer maker.” 

* * * 


N horological literature there is much 
to be found on the subject of escape- 
ments but much of it is inaccessible to 
the great majority of watchmakers. It 
has occurred to the writer that the _re- 
production of cuts from the earliést, pub- 








Fic. 3 


Early form of anchor recoil escapement, 17th 
century 


lications of them with brief descriptions 
and references for those who would go 
to the original sources would be of value. 
While there is little probability that any 
radical improvements will be made on 
the best forms now in use it would be a 
rash prophet who would be dogmatic as 
to the possibility. It is easier to see 
along the past than into the future and 
several times in the history of horology 
we find satisfaction with what existed 
only to see it displaced with something 
better. As recently stated in these 
columns the earliest illustrations known 
to the writer were those given by Kaspar 
Schotti and reproduced in the issue of 
Feb. 21, 1929. The next happy hunting 
ground is found in Traité De L’Horl- 
ogerie by Thiout l’ainé, as he signed 
himself. His christian name was An- 
toine and he was born 1692 and died 
1767 in Paris. His treatise was pub- 
lished in 1741. Of Fig. 1, Thiout says 
that this escapement is the earliest 
known and calls attention to the cross 
bar regulator called the foliot, the fact 
that the escape wheel should have an 
odd number of teeth and that the angle 
between the pallets is about 70°. He 
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gives 1674 as the date near which the 
first pendulums and balance springs first 
appeared in Paris. 

Fig. 2 shows the same Verge eScape- 





Dutertre 


Fig. 5 


Double pendulum of Dutertre invented by 
him in 1726 for use at sea 


ment with the substitution of the pen- 
dulums for the foliot. Fig. 3 he gives 
as an escapement adapted to a seconds 
pendulum, the Verge escapement giving 








Fic. 6 


Silent escapement used in old Italian night 
clocks 


too great a swing. Fig. 4 is Thiout’s 
plan of laying out the escapement with 
the angles he employed. He remarks 
that while this escapement loses much 
force and. has. much friction, it is 
sufficiently successful. Fig. 5 is given 
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as an arrangement by Jean-Baptiste 
Dutertre who imagined in 1726 that it 
would perform accurately at sea. Fig. 
6 is an escapement made in Rome and 





FIG. 8 
Conical pendulum by Huyghens 


used in night clocks where it was de- 
sired that there should be no sound. 
Fig. 7, a design by the Abbe Soumille 
working on the same lines as the pre- 
ceding one only that it provides a method 
of changing the amplitude of the pen- 
dulum’s swing. 


IG. 8 is an invention of Christian 

Huyghens (1629-1695). The faster 
it turns the more does the ball swing 
out and thereby retard the motion. In 
modern times it has been known as the 
conical pendulum. 

Fig. 9 is an escapement with two 
pallets invented by the Chevalier de 
Bethune. Thiout first applied it in 1727 
and this, he says, was immediately 
adopted by the majority of clock makers 








Fie. 9 


Bethune’s two palet escapement first applied 


The axis B carries the 


by Thiout in 1727. 
fork 


The lever B carries 
the pendulum fork giving impulse in one 
direction through the pallet G and in 
the reverse direction by. the pallet at- 
tached to C. 

(To be continued) 


who knew about it. 
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Antique Calendar Watch 


NE of the most curious watches 

shown in the Wittnauer collection is 
an antique French calendar watch, made 
by Mercier in Paris about 1793. This 
watch is reputed to have belonged to 
Robespierre, leader of the French 
Revolution, at which time the founders 
of the French Republic decided to change 
the calendar entirely. Any reminder of 
the customs of the former kings was 
odious to them, and they therefore de- 
cided to change even the calendar. The 
change took place at the equinox, Sept. 
22, 1792, thus bringing the first of the 
year on the 22nd of September. This 
watch is therefore a reminder of the 
“Reign of Terror” of French revolu- 
tionary days. 

It is curious to note that the French- 
men used Latin names. Their months 
were not figured on the basis of 30 days, 
but were irregular. For instance: 

The first of Vendemiarie fell on the 
22nd of September. 

The first of Brumaire fell on the 22nd 
of October. 

The first of Frimaire fell on the 21st 
of November. 

The first of Nivose fell on the 21st of 
December. 
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Movement of calendar watch 


The first of Pluviose fell on the 20th 
of January. 
(Continued on page 92) 





Two upper illustrations and lower left show Turkish watch made in 1778. The last 


illustration shows dial of calendar watch made in 1748 
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How Bert] Made His Store a Family Institution 


(Continued from page 37) 


envelope for a lock of hair. Another page is entitled 
“Barly Achievements” with the headings “First Crept,” 
“First Word,” “First Stepped,” “First Tooth.” Other 
pages are devoted to “Baby’s Pets,” “Baby’s Toys,” 
“Playmates,” “Early Autographs” and “Weight and 
Height” for the first thirty months. 

Another valuable feature which also carries out the 
family idea is a booklet in color called “Graduation Time” 
with space for class officers and committees, faculty, 
graduation day program, classmates, sports, etc. 


66; HERE are many unique and appropriate forms 

of special advertising which the jeweler can profit- 
ably use if he has imagination,” Mr Bertl says. “It is 
a splendid sort of business to advertise because of its 
sentimental and emotional appeal. After all, family love 
and affection is the most fundamental human experience. 
Jewelry is the most permanent and logical expression of 
this devotion. That is why I have built my business and 
advertising on the family idea of personal service to four 
generations of customers.” 





Customers Arrange Own Payment Plan 


(Continued from page 47) 


in all community events and generally sees to it that 
the public has an opportunity to think of their store 
and its lines. An excellent example of this is the 
highly original float entered by them in the Gasparilla 
Festival parade, which is to Tampa what the Mardi 


Gras is to New Orleans. The body of the float was of ° 


white chrysanthemum paper, with garlands of tiny red 
roses, white wedding bells and red hearts. In an en- 
closure surrounded by a low, white picket fence was a 


bridal party. The bride and groom stood within a huge 
orange blossom wedding ring, with the bridesmaid, best 
man and flower girl grouped around them. 

This float was observed by thousands who lined both 
sides of the business streets as well as by other thou- 
ands in the grandstand at the Fair Grounds, where 
the procession passed in review, all of whom had a 
chance to connect Adams Jewelry Co. with diamond 
engagement and wedding rings. 





Development of the Grandfather Clock 


(Continued from page 43) 


its length might be termed a forerunner of the floor 


clock. But in 1582, when Galileo discovered the principle - 


of the pendulum the first definite step was taken. The 
discovery of Galileo was not put into use immediately. 
It is said that his son, Vincent Galileo, adapted a pen- 
dulum to a clock in 1649 and Richard Harris is credited 
with having made, in 1641, a turret clock with a long 
pendulum for St. Paul’s Church, Covent Garden. It 
was not until 1657 that the suitability of the pendulum 
as a controller of time-pieces was practically demon- 
strated by Christian Huyghens. With this fact clearly 
proved, pendulums came into general use. 

At first, clocks were set on brackets fastened to the 
wall. The pendulum was short and as the verge escape- 
ment demanded a large arc the pendulum would fly out 
at either side of the case. 

It was desirable to eliminate this and as a longer 
pendulum required a smaller arc, long pendulums came 
into general use. This was during the first 20 years of 
the 18th century. Consequently the development of the 
long-case clock was a natural one. When clocks were 
hung on wall brackets a wooden hood was placed over 
them for protection and when the long pendulum came 
into fashion it had to be enclosed to keep it from injury. 
The result was the first long-case clock. 

The earliest long-case clocks are extremely scarce. 
One of the first about which there is any surety was made 
in 1689. They were very plain, made mostly of oak or 


walnut, the finer ones nearly always of the latter. But 
their timekeeping was immeasurably superior to any- 
thing that had yet been devised. 

The first dials were square, but about 1710 were made 
with a straight top broken by a half-circle. This half- 
circle was used to show various phases of the moon, a 
conception that has been of interest to horologists since 
the earliest clepsydrae. 

Toward the end of the 18th century wooden works 
began to be used. A very hard substance was used for 
the bearings and many of these clocks are still in pres- 
ent day use. The end of the 18th century saw tall clocks 
in general use. Practically every home of consequence 
in England and America seemed to possess one. As time- 
keepers they were faithful and accurate and, as such, 
amply fulfilled their purpose. In appearance they were 
large and imposing but they lacked the beauty which dis- 
tinguished other furnishings. Consequently when in 
1812 the shelf or mantel clock was invented and proved 
its worth as a timekeeper, the tall clock gradually faded 
from the picture of the home interior. Its return to 
favor was made impossible by the development of strange 
ideas in home-furnishings which was one of the charac- 
teristics of the past century. 

In keeping with the age which made electricity a 
necessity of every day life floor clocks now receive their 
motive power from the servant of mankind. 
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Robbers Loot Jewelry Store 
(Continued from page 67) 





bandits securely tied his hands and feet 
and gagged him, tossing him into a rear 
room. 

For 45 minutes the robbers busied 
themselves in “cleaning” out every ar- 
ticle of value in the place. The loot 
was thrown into sacks. The robbers left, 
ordering Borisoff to keep quiet and not 
to notify the police, and made a “geta- 
way” without leaving any clues. 

The victim, after much labor, suc- 
ceeded in freeing himself from his bonds 
and summoned the police. Careful in- 
vestigation failed to reveal any finger- 
prints, showing the men were experts. 
Good descriptions were given by the 
jeweler, and the police are in hopes of 
tracing them through some of the ar- 
ticles stolen. 

Checking up his loss, Mr. Borisoff 
found that merchandise, which cost him 
a little more than $15,000, had been 
taken. He carried but $2,000 insurance. 








Look Out for Him 


Check Swindler Makes Second Unsuccessful 
Attempt to Victimize New York 
Jeweler 


The same swindler, who, as reported 
in these columns last week, endeavored 
to pass a bogus check on a mid-town 
New York jeweler, made a second at- 
tempt on another member of the trade, 
but without success. The second intended 
victim of this swindler, who offers spuri- 
ous checks drawn on the Guaranty Trust 
Co., New York, was Charles Haimowitz, 
20 W. 48th St. 

Last Thursday a stranger posing as 
“Robert Kellog’” telephoned to the 
Haimowitz jewelry and antique shop and 
ordered a ring worth $700 which the 
merchant had on display at the Antique 
Exposition held at the Grand Central 
Palace a few days before. The man 
pretended to be the secretary of a 
wealthy woman and made arrangements 
for the delivery of the ring that evening, 
the supposed customer stating that he 
would pay for it with a certified check. 
The proprietor’s wife returned to the 
store when she found that the address 
given over the telephone was false. 

The following afternoon the same man 
telephoned again and remarked that he 
would send a boy for the ring at 5 p. m. 
The police were immediately notified, and 
when the messenger arrived, he pre- 
sented a check drawn on the Guaranty 
Trust Co., and bearing the name of the 
wealthy woman mentioned by “Kellog” 
as his employer. The boy when ques- 
tioned admitted that a man had given 
him 50 cents to run the errand. The 
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detective and the boy returned to 48th 
St. and Broadway where the messenger 
was to meet “Kellog,” but no trace of 
the man could be found. 

Officials of the Guaranty Trust Co. 
report that the check is a forgery, and 
is similar in many respects to the check 
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a man claiming to be: “Joseph F. 
Roberts” tried to pass at the store of 
Isadore Schiffman, 74 W. 46th St., New 
York, March 3. 
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Bandit Caught 


One of Trio Who Held Up Occupants of 
Watch Concern’s Office in New York 
Nabbed After Chase 


Three bandits armed with pistols 
walked into the offices of the Lussac 
Watch Co., on the eighth floor of 12 
John St., New York, last Tuesday morn- 
ing at 11.25 o’clock, and after binding 
and gagging the occupants, made off with 
watches valued at approximately $1,000, 
which they found in the open safes. Two 
of the thieves escaped with the loot, the 
third being captured after a chase by 
Officer Lang, stationed at John and Nas- 
sau Sts. 

Miss Edith Sacks, Miss Martha Gross- 
man, and J. Klerer, watchmaker, were 
in the office at the time of the hold-up, 
and while they were bound and gagged 
by the thieves, Miss Sacks managed to 
give a loud scream through her gag 
the moment they left. Daniel Leventhal, 
elevator operator, heard the cry through 
the open door and raced his car to the 
main floor. F. Francia, barber in the 
main floor of the building, seeing the 
last crook escaping, grappled with him 
in the doorway of the building, but was 
unable to stop his flight. Leventhal fol- 
lowed into the street where he met 
Howard Sacks, son of Louis Sacks, por- 
prietor of the Lussac Watch Co., and 
they gave chase together. The bandit 
was caught while running east on John 
St. 

At the Old Slip police station, the man 
caught, although identified by the two 
girls and the watchmaker, protested his 
innocence. He gave his name as Domi- 
nick Messni, but further than that would 
give the police no information. He is 
about 26 years old and speaks with a 
foreign accent. 














Three Organizations Hold Gift 
Shows at Boston 


Boston, Mass., March 10.—This is 
Gift Show Week in this city. Under the 
auspices of the National Gift and Art 
Association hundreds of lines embracing 
art wares, decorative home furnishings 
and personal accessories are on exhibi- 
tion by the National body and by the 
New England Gift and Art Retailers at 
the Parker House. A similar exhibit 
is being presented by the Eastern Ex- 
hibitors Association at the Statler Hotel. 

The French provincial type of interior 
decoration is very strongly in demand 
all over the country, according to Emmet 
White of Baltimore, president of the 
National Gift and Art Association. 
Simplicity of style is well marked, prob- 
ably on account of the taste for early 
American things, he said. Comfortable 
sturdy, well proportioned articles are 
what people are just now looking for. 
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More taste is being displayed in the 
average American home than ever be. 
fore, Mr. White says. This exhibition 
is “stylized,” great attention being given 
to the latest demand in style and to 
represent the trend of the day. 

Two whole floors at the Parker House 
and a great amount of space at the 
Statler are given up to these gift shows, 
Special features include the Merchants 
Institute for gift and art retailers 
and operators of small shops, a sim- 
plified two-day study presenting plans 
for protecting, developing and success- 
fully operating business. Professor Wil- 
liam Koch of the University of Southern 
California is in charge of the Institute’s 
program. The annual dinner is sched- 
uled for Wednesday when Professor 
Koch will be the chief speaker. 








M. L. Green & Son, Mt. Clemens, 
Mich., Suffer from Fire Which 
Sweeps Two Floors in Down- 
town Building 


DETROIT, MicH., March 10.—Fire today 
swept two floors of the Mt. Clemens 
building down town, including the jewel- 
ry store of M. L. Green & Son. The 
jewelry stock was removed to the County 
building and locked in the vaults. 

The Green building, recently pur- 
chased by Mr. Green was destroyed, 
carrying a loss estimated at $60,000. It 
is understood that this was covered by 
insurance. 

M. L. Green & Son had only occupied 
the store a short time. 








Antique Calendar Watch 
(Continued from page 90) 








The first of Vontose fell on the 19th 
of February. 

The first of Germinal fell on the 21st 
of March. 

The first of Floreal fell on the 20th of 
April. 

The first of Prairial fell on the 20th 
of May. 

The first of Messidor fell on the 19th 
of June. 

The first of Thermidor fell on the 19th 
of July. 

The first of Fructidor fell on the 18th 
of August. 


HIS calendar watch has a _ verge 

escapement, with two mainspring 
barrels, but only one fusee and chain. 
‘The barrel on which the chain winds has 
teeth on the one edge, and gears into @ 
similar barrel which causes both barrels 
to wind up at the same time. When the 
watch is wound up it gets power from 
both barrels by the one fusee and chain. 

It is peculiar to note that, notwith- 
standing the French Revolution, the 
revolutionary statesmen had time to 
order handmade timepieces. No doubt 
this calendar watch took several years 
to make, and some of the statesmen must 
have had great faith in the change of 
ithe calendar, a question which is coming 
up frequently at the present time. 























